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1. How much palm oil do you use in your products? 
 
Kraft Foods buys less than 0.5% of worldwide production.  
 
2. How much of that volume is from a sustainable source? 
 
For our 2010 supply purchases and onwards, we are planning to purchase a share of 
available RSPO certified palm oil that exceeds our share of world consumption of palm oil to 
the extent we are able to do so given the availability of certified palm oil certificates. 
 
3. Who do you source your palm oil from? 
 
We do not buy crude palm oil. We buy fats derived from palm oil that suppliers source 
predominantly from Malaysia and Indonesia, and to a lesser degree from Colombia, Brazil, 
Mexico and West Africa.   
 
4. Do you source your palm oil via a middle trader or directly from Palm Oil companies? If 
you source it through a middle trader, do you know which palm oil companies supply them? 
 
We source mostly from palm oil companies. Our key palm oil suppliers participate in the 
Roundtable on Sustainable Palm Oil (RSPO) to develop and enforce standards for 
sustainable palm oil production.  
 
5. To avoid any confusion, question 5 has not been reproduced here because it contained 
references to some specific organisations not referenced in Panorama: Dying for a Biscuit. 
 
6. What are your plans with regard to the use of sustainable palm oil? 
  
We buy our palm oil from Roundtable on Sustainable Palm Oil (RSPO) members, but more 
needs to be done to enforce guidelines and address deforestation. The RSPO needs to 
reach broad consensus on its certification standards, in particular with regard to climate 
change impacts of palm oil production.  
  
We are working with the World Wildlife Fund (WWF) to gain a better understanding of the 
issue and all options available.  And we're continuing to discuss options with our suppliers 
to purchase palm oil that reflects the standards and principles of responsible production.   
  
For our 2010 supply purchases and onwards, we are planning to purchase a share of 
available RSPO certified palm oil that exceeds our share of world consumption of palm oil to 
the extent we are able to do so given the availability of certified palm oil certificates. 
 
And we expect more demand and actions on the ground to advance certification, making 
the production of palm oil more efficient and thus more widely available in the future. 
 
a. Have you set a deadline for when your products will contain only sustainable palm oil? 
 
Our purchases of sustainable palm oil will progress as certification of plantation advances.  
 
b. Have you bought any green palm certificates? If so, when did you buy them and how 
many? 
 
The plan is to start purchasing 'Greenpalm' certificates for our 2010 supply of palm oil.  
 
c. Are you a member of the RSPO? 
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We buy our palm oil from Roundtable on Sustainable Palm Oil (RSPO) members, but more 
needs to be done to enforce guidelines and address deforestation. The RSPO needs to 
reach broad consensus on its certification standards, in particular with regard to climate 
change impacts of palm oil production. 
 
d. When was the last time you updated the RSPO about your actions? 
 
We are not members of the RSPO. We communicate with a broad range of stakeholders, 
for example WWF, on the topic of palm oil.  
 
7. Do your products that contain palm oil state that on the label? If not, why not? 
 
We label our products worldwide in compliance with all relevant legislation.  For example, in 
the United States, the Food & Drug Administration (FDA) regulations require palm oil to be 
labelled in the ingredient line.  In the European Union, unless there are specific 
requirements to label the origin of an oil (e.g. allergen labelling of soy oil), products that 
contain one or more vegetable oils indicate "vegetable oils" or "vegetable fats" in the list of 
ingredients. 
 
8. Which of your products contain palm oil or palm kernel oil? 
 
Products which contain palm oil or palm kernel oil include certain biscuits, crackers and 
chocolate fillings.  Our purchases total less than 0.5% of worldwide production.  
 
 
  


