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At a Glance: 

1. On 6 July 2000 the Fédération Internationale de Football Association (FIFA) 
awarded the 2006 Football World Cup to Germany. The Federal Government 
supported the bid of the German Football Association (DFB) to host the World 
Cup by providing FIFA with numerous guarantees (e.g. security, visa, work 
permits, customs and duties, and taxes) which made the event possible in the 
first place. After years of preparations, the Federal Government has achieved the 
following goals: All government guarantees regarding the 2006 World Cup 
have been fulfilled.  

2. The transport infrastructure is in place. The Federal Government alone spent a 
total of €3.7 billion to improve access roads to cities and stadiums. Traffic routing 
and information systems lead fans to the stadiums rapidly and safely via road 
and rail. For the first time in World Cup history, tickets to matches also entitle 
ticket holders to use all means of public transport (combination ticket).  

3. The National Security Strategy was adopted by the Standing Conference of 
Interior Ministers already in 2005, and the final decision was taken on 4 and 5 
May 2006. On 16 May 2006, the National Information and Cooperation Centre 
(NICC) started around-the-clock operations at the premises of the Federal 
Ministry of the Interior and will draw up a situation report twice a day. Special 
attention was paid to close international cooperation: For example, more than 
500 liaison officers from all participating countries will be deployed. In addition, 
Germany will temporarily re-introduce regular controls at Schengen borders, 
which will be flexible in time and place. 

4. The World Cup has stimulated growth in various ways: In addition to 
investments for infrastructure, the Federal Ministry of Economics estimates that 
the economic impact will amount to approx. €3 billion over a minimum period of 3 
years. It also anticipates that 50,000 new jobs will be created. This trend will 
continue in 2007 and 2008 with a total of approx. €1.5 billion of additional value 
added. The aforementioned impetus will lead to additional tax revenues of 
about €600 million. 

5. In cooperation with the World Cup Organizing Committee (OC), the private 
sector, associations and other important organizations, the Federal Government 
is following a hosting strategy intended to present Germany as a welcoming, 
friendly and open country. This includes the initiative Germany – Land of Ideas 
under the auspices of Federal President Horst Köhler, the National Service and 
Hospitality Campaign and the programme of arts and cultural activities with the 
Football Globe as its unmistakeable symbol.  

6. To sum up: The Federal Government, the German states, further partners and in 
particular the OC under its president, Franz Beckenbauer, have set the stage for 
a successful event. Germany is ready and looking forward to its guests, the best 
football teams of the world – and the opening whistle on 9 June 2006!  
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1.  Introduction: Germany is ready – let us be good World Cup hosts! 

“And the winner is … Germany” – these are the almost legendary words which FIFA 

President Joseph S. Blatter used on 6 July 2000 to announce that the German 

Football Association (DFB) would host the 2006 FIFA World Cup. The Federal 

Government intensively supported the DFB bid by providing FIFA with numerous 

guarantees. What is easily forgotten or taken for granted: Without state support, large 

sporting events such as football world cups or Olympic Games would not be 

possible.  

After it had been chosen to host the World Cup, the DFB set up an Organizing 

Committee (OC) under Franz Beckenbauer; at the same time, a Cabinet decision 

designated the Federal Ministry of the Interior (BMI) as the World Cup ministry in 

charge within the Federal Government. Within the BMI, the 2006 World Cup Office 

was established. It coordinates and actively contributes to all Federal Government 

tasks relating to the World Cup. In addition to fulfilling the government guarantees it 

also aims to present the host country positively at home and abroad in the run-up to 

the World Cup to make the official World Cup slogan “A Time to Make Friends” come 

true. For this purpose, the Federal Government developed an ambitious hosting 

strategy which is composed of various activities, measures and campaigns, and 

which has been intensively put into practice by the OC, the industry and the host 

cities.  

These preparations are documented in the seven progress reports which have been 

drafted for the Federal Cabinet every six months by the 2006 World Cup Office in 

cooperation with all ministries, the Federal Chancellery, the Press and Information 

Office of the Federal Government (BPA), subordinate agencies, the OC and other 

partners.  

This seventh and last progress report before the 2006 World Cup will focus on the 

issues of transport and security and update the information of the previous report 

discussed by the Cabinet in January 2006.  

Nine days before the opening match in Munich between Germany and Costa Rica, 

the preparations may be considered largely completed. All government guarantees 



 

 

  - 4 - 

Federal Government Progress Report on the 2006 World Cup77..  
have been fulfilled – after a long-lasting preparation marathon we have at last 

entered the final stretch. I would like to thank all government employees who 

committed themselves to the success of this immense task. 

Special thanks go of course to Franz Beckenbauer as the representative of the entire 

OC team. Without him the World Cup would probably not have come to Germany, 

and Germany would not have been presented in such a fantastic way abroad. 

“Kaiser Franz” probably also wants “King Football” to finally take over. Until the final 

on 9 July 2006 in Berlin let us look forward to the best teams, great matches, an 

exciting atmosphere inside and outside the stadiums and to many guests, especially 

from abroad. Let us all help reunited Germany present itself as we experience it 

every day, namely as an open, friendly and attractive country to live and of course to 

play in. Let us all be good hosts – and may the best team win! 

 

 

Dr Wolfgang Schäuble 

Federal Ministry of the Interior 
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2. Key issues 

2.1 Transport preparations for the 2006 World Cup 

Since Germany was chosen in 2000 to be the host country the infrastructure in and 

around the venue cities has enormously improved. By June, a special signage 

system will be put up at the local and regional road networks and at public local and 

long-distance passenger transport facilities to lead spectators directly to the 

stadiums. Traffic information is provided on the FIFA website to give visitors some 

orientation even before they come to Germany. On 15 March 2006 Federal Minister 

Tiefensee, OC President Franz Beckenbauer, and Berlin’s mayor Klaus Wowereit 

drew this positive conclusion together with Deutsche Bahn CEO Hartmut Mehdorn 

and Siemens board member Prof. Dr. Edward Krubasik in the framework of the 

WMobility forum at the Federal Ministry of Transport, Building and Urban 

Development (BMVBS).  

The Federal 

Government, the 

German states and the 

cities have taken 

targeted construction 

and extension 

measures to optimize 

access to World Cup 

cities and stadiums. In 

the framework of planned construction and extension measures and by pre-drawing 

federal road network measures, the Federal Government alone spent a total of €3.7 

billion to improve access roads to cities and stadiums. Measures of special 

importance: 

• Extending the A 9 from the Munich-Neufahrn highway junction to the Munich-

North highway junction and from the Munich-North highway junction to the 

Frankfurter Ring to eight and six lanes, respectively. 

• Closing the gap between the A 6 and the A 63 by building the four-lane A 63 

between the Kaiserslautern-Ost interchange and the Sembach interchange. 
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• Extending the A 2 to six lanes between the Essen/Gladbeck interchange and the 

Herten interchange. 

 
A 2, IC Gelsenkirchen/Buer to IC Herten, Erle tunnel  

 
A 2, IC Gelsenkirchen/Buer to IC Herten 

 

Since 2000 considerable investments in the federal railway network have noticeably 

shortened travel times of the Deutsche Bahn AG. Travel times: 

• Cologne-Frankfurt, approx. 70 minutes, 

• Leipzig-Berlin from May 2006, approx. 1 hour,  

• Munich-Nuremberg, 64 minutes (from June 2006, preliminary operation), 

• Hamburg-Berlin, 93 minutes, 

The central stations of Nuremberg, Cologne, Hanover and Kaiserslautern as well as 

Berlin’s Ostbahnhof were modernized. On 26 May 2006 the new central station of 

Berlin went into operation. The Gelsenkirchen central station will be modernized by 

May 2006. All cities hosting World Cup matches have one or more railway stations 

with platforms for Deutsche Bahn ICE and IC trains. 

Construction measures will enable public transport users to get to the stadiums 

rapidly and comfortably. The Federal Government has made a significant contribution 

to construction measures which benefit from funds of the Act on Federal Government 

Financial Aid to Improve Transport at the Local Authority Level [GVFG; 
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Gemeindeverkehrsfinanzierungsgesetz] and the Federal Railways Improvements Act 

[Bundesschienenwegeausbaugesetz]. Funds from the GVFG were used to promote 

construction in Hanover, Leipzig and Cologne. 

 

 

 

 

 

 

 

With their tickets to 

matches local and 

foreign spectators 

can use all means of 

public transport 

(combination ticket) 

to get to the stadium 

in a relaxed, 

comfortable, fast and 

eco-friendly way. 

This spectator 

service is the first of 

its kind at a World 

Cup or any other large sporting event. The combination ticket facilitates access to 

means of public transport and particularly encourages spectators arriving from the 

city centre to use public transport.  
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The ticket can be used not only to get to the stadium but for all trips in the respective 

transport network. The ticket is valid from the start of operations on match day to the 

start of operations on the following day and also includes all means of public 

transport operating at night. 

Except for Kaiserslautern and Gelsenkirchen all host cities have an airport. 

Gelsenkirchen can be reached from Düsseldorf Airport in about 30 minutes. 

Kaiserslautern can be reached from Frankfurt Airport in 90 minutes with the ICE 

express train and from Saarbrücken’s airport in about an hour. The Berlin-

Schönefeld, Leipzig, Düsseldorf, Cologne-Bonn and Frankfurt airports are connected 

to the Deutsche Bahn railway network. The airports in Hanover, Stuttgart, Munich, 

Berlin-Schönefeld, Düsseldorf, Köln-Bonn and Frankfurt are also connected to the 

suburban train network. The airports in Nuremberg and Berlin-Tempelhof are 

connected to the subway. Only the airports in Berlin-Tegel, Dortmund and Hamburg 

are not connected to the railway network. However, there are extensive bus 

connections. 

The signage system set up for the World Cup uses a uniform design and standard 

symbols and pictograms. Visitors should be able to recognize signs they have seen 

once so they will not need to get used to different signs and meanings in different 

places. The goal of the signage system is the stadium. For the 2006 World Cup it will 

be divided into four sectors designated by different colours. To make it easy for 

spectators to find their seats, the colour of the seating areas will be indicated on the 

tickets. The colour indicated on the tickets will also be used for the signage system to 

lead the spectators to the stadium in accordance with their respective seating 

category. This helps entangle traffic so that arrival and departure will flow smoothly. 

In public transportation and private motor vehicle traffic, visitors can follow the signs 

of the colour indicated on their tickets. With a combination of colour marks in line with 

the local traffic concept two to four spectator groups can be led via separate routes. 

To this end, the Federal Highway Research Institute (BASt) developed a concept for 

guidance through the federal highway network. It is based on additional signs 

covering three areas designated by the World Cup logo, the stadium symbol and a 

coloured rectangle for target group guidance. The host cities also use this signage 
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system in their road networks. Also Deutsche Bahn and the host cities’ transport 

networks and companies will adopt the three-fold additional signage to the extent that 

they can be transferred to public transport facilities. 

 

 

 

 
 

Welcome signs are the information chain’s first link. 

They will inform visitors arriving in Germany about the 

World Cup and familiarize them with the World Cup 

logo. The signs are posted at major border crossings 

of the federal highway network. The word “Welcome” 

will be displayed in German, English and a third 

language depending on the location of the border 

crossing. As a rule, this will be the language of the 

neighbouring country, but it may also be another 

language, e.g. Italian at border crossings to Austria. The signs were put up in winter 

2005/2006 and will be removed after the World Cup. 

In addition, reminder signs were put up at selected points of the highway network.  
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Before departure, traffic information can be best retrieved from the Internet. World 

Cup visitors got to know the FIFA website (www.fifaworldcup.com) already when 

ordering their tickets. During the World Cup it will again be the centre of interest: In 

addition to sport information about matches it also provides information on cultural 

activities and places of interest in the cities. Thus, the FIFA website is an ideal 

access point to travel and traffic information for World Cup visitors. Like all other 

information on the FIFA website, traffic information is provided in the official FIFA 

languages English, German, French and Spanish. 

 

 

 

 

 

 

 

Under the “Destination Germany” tab there is the “Travel” menu. It provides the 
following information: 

• Distances and travel times between the twelve venues (road transport), 

• Deutsche Bahn AG travel service, 

• Route planner for private travel, 
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• Travel Service for public transport, 

• Access to the stadiums, 

• Traffic information for private travel, 

• Interactive city guides, 

• Travel & Event Services. 

The “Your Way” menu offers individual information about arrival and transport offered 
by the host cities on match days. Visitors can learn more about local signage 
indicating parking lots or about public transport. The local World Cup signage will 
ensure that spectators seated in different sectors find the designated parking places 
or the most suitable means of public transport. 

 

The traffic information for the 2006 World Cup on the FIFA website is complemented 

by an efficient traffic information service. The automated traffic information is based 

on RDS-TMC (Radio Data System-Traffic Message Channel). The Radio Data 

System can transmit analogue broadcasts as well as digitally encoded information. 

For the 2006 World Cup the Location Code List was extended in cooperation with the 

German states. This traffic information channel is used by transport agencies, the 

police, traffic information organizations, car clubs, reporting centres and 

broadcasters. Now the encoded traffic information is also used by more than three 

million navigation devices in Germany. 

For security reasons, there will be restricted flight areas over the twelve World Cup 

stadiums during the tournament. The airspace will be closed within a radius of three 

nautical miles (approx. 5.4km) above the stadiums for a period of three hours before 
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and three hours after the match for air traffic under the view flight rules. In this area, 

only police, Federal Armed Forces and rescue service flights will be allowed. The 

restricted area above the stadium may be expanded to a radius of 30 nautical miles 

(approx. 54km) if required by the security situation. The restricted areas are 

determined by the BMVBS and communicated to pilots through the news by the 

Deutsche Flugsicherung GmbH.  

The SOCCER traffic research project run by the German Aerospace Centre DLR is 

now under the responsibility of the Federal Ministry of Economics and Technology 

(BMWi) instead of the Federal Ministry of Education and Research (BMBF). The 

SOCCER project collects traffic information in the host cities Stuttgart, Cologne and 

Berlin for the 2006 World Cup from the air using various new methods. Together with 

terrestrial traffic information these data will be used to improve traffic forecasts and to 

take specific traffic guidance measures. 

2.2 Security is guaranteed 

The National Security Strategy for the 2006 World Cup provides the framework for all 

measures of federal and state law enforcement authorities during the 2006 World 

Cup. It was drawn up by the Federal Government and Länder Committee on the 

2006 FIFA World Cup under the leadership of the Federal Ministry of the Interior 

(BMI) and adopted on 25 May 2005 by the Standing Conference of the Ministers and 

Senators of the Interior (IMK). During the Confederations Cup 2005, the National 

Security Strategy was implemented in large parts at both the national and 

international levels and evaluated afterwards. The insights gained were included 

when preparing further security measures to be taken by all parties involved, and 

they were also taken into account in the further development of the strategy. The 

updated National Security Strategy for the 2006 FIFA World Cup was adopted by the 

IMK on 4 May 2006 as the basis for the 2006 World Cup security measures. 

The framework strategy can be updated, allowing current developments to be 

included at any time and additional security measures to be taken as needed. It 

focuses on areas of threat such as hooliganism and similar phenomena of group 

violence, politically motivated crime/terrorism and event-related general and 

organized crime in connection with certain events. It expands on preparations for civil 
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protection, security measures of the OC and on event-related transport infrastructure. 

Comments on security measures in public viewing areas and on IT security were 

added. In addition to cooperation of national law enforcement authorities the strategy 

includes information about international cooperation and preventive security 

measures as further core areas of the German security preparations. 

On the basis of previous experience, Germany concluded bilateral agreements on 

international cooperation in security matters related to the 2006 World Cup with 

participating, neighbouring and transit countries. In this context, the BMI is in close 

contact with 36 partner countries.  

The goal is to ensure the security of the 2006 World Cup through close and efficient 

cooperation between the governments and responsible security and law enforcement 

authorities of Germany and the participating, neighbouring and transit countries. In 

this effort, Germany is profiting from the shared understanding that has developed 

among the European and non-European countries that managing a major sporting 

event like the 2006 World Cup is impossible without close international cooperation 

and coordinated security measures.  

The bilateral cooperation is oriented on agreements and experience gained from 

similar major events (e.g. EURO 2000, EURO 2004, Olympic Summer Games 2004) 

in the past. It relies on forms of international cooperation already practised in the 

various areas of threat (e.g. hooliganism and terrorism) and is in accord with existing 

international instruments such as the EU handbook of 19 February 2004 on avoiding 

terrorist acts at major sporting events and the European Convention on Spectator 

Violence at Sports Events and in particular at Football Matches, of 19 August 1985. 

Among other things, cooperation focuses on information sharing and personnel 

support by foreign police officers. Regarding these issues, the World Cup 2006 

central offices (ZIS, BKA and Federal Police World Cup Task Force) closely 

cooperate with the contact points in the partner countries. 

In addition, the 2006 World Cup will take advantage of the tried and tested 

cooperation with higher international authorities and institutions. For example, liaison 

officers from Europol, Eurojust and Interpol will be sent to Germany for the 2006 

World Cup, and intensive information-sharing will take place. 
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On 30 and 31 March 2006, the BMI welcomed 300 guests from 36 nations to an 

international security conference 

in Berlin. In welcoming their 

guests, Federal Minister of the 

Interior Wolfgang Schäuble, 

FIFA President Joseph S. Blatter 

and OC President Franz 

Beckenbauer highlighted the 

special significance of the 

security preparations for the 

2006 World Cup. 

The event offered the opportunity to present to the participants the scope and the 

good progress of the security preparations in Germany. In addition, the conference 

offered the participants a platform to make concrete arrangements with the security 

authorities involved, if necessary. At a final press conference, experts from the 

United Kingdom, Angola, Argentina and South Korea underlined the excellent state 

of German security preparations at national and international level. For example, 

more than 500 liaison officers from all participating countries will be deployed. 

The OC accreditation procedure is complemented by background checks of all 

applicants by security authorities. The BKA will provide the OC with the security 

authorities’ decision so the Committee can take a decision on accreditations. Up to 

250,000 accreditation applications are expected to be filed until the start of the 2006 

World Cup. 

Preparations for the 2006 World Cup also include long-term measures being taken at 

the borders to prevent potential offenders from entering Germany. In this respect, 

Germany will temporarily re-introduce regular controls at the Schengen borders. The 

scope of these controls will be determined shortly before the 2006 World Cup on the 

basis of the current threat and situation assessment. As a rule, border controls will 

not be effected permanently or at all borders. They will rather be flexible in terms of 

time and place depending on the matches, fan routes and other relevant information.  
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At the request of the competent bodies, the Federal Agency for Technical Relief 

(THW) will provide all its resources for threat prevention. The overall planning of the 

THW for the 2006 World Cup envisages nearly 30,000 helpers (man-days), in 

particular in the fields of management support, lighting, infrastructure, preparing and 

maintaining supply rooms, pilot and blocking services and logistics. In addition, the 

THW can provide in-house specialists. Besides the two special units for rescue and 

salvage in case of NBC contamination there are units for location tasks in extremely 

difficult crisis situations and specially equipped units for visual monitoring of the 

stability of buildings. 

The Bundeswehr will contribute to the success of the 2006 World Cup in manifold 

ways by providing administrative assistance in accordance with legal provisions. At 

the request of the Federal Government and the German states, more than 2,000 

soldiers from more than 50 sites will be deployed under the terms of technical 

administrative assistance (paramedical and logistical support, NBC advice and 

provision of infrastructure are the key elements of comprehensive assistance). 

Furthermore, numerous police officers and federal and state task forces will be 

accommodated and catered for at Bundeswehr premises. Moreover, the military 

police, air transport, paramedical and pioneer staff will keep ready to assist in case of 

large-scale damage events.  

In cooperation with the other ministries involved in the National Security Strategy, the 

preparations of the German Luftwaffe to secure the airspace are going according to 

plan. NATO will contribute to the efficient surveillance of national airspace with forces 

of the tactical air command and control service in close cooperation with the 

Deutsche Flugsicherung by providing AWACS (Airborne Warning & Control System). 

From 16 May to 14 July 2006, the Federal Government will operate a National 

Information and Cooperation Centre (NICC) for the 2006 World Cup round the clock 

within the Federal Ministry of the Interior. The NICC’s mission is to gather, assess 

and provide information within the federal area of responsibility, respond to enquiries 

and compile daily national situation reports on the 2006 World Cup. 
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3. Government guarantees fulfilled 

3.1 Timely and service-oriented visa procedure 

In the context of government guarantees the Federal Foreign Office promised a 

timely and service-oriented visa procedure for international guests who need a visa 

to enter Germany. The Federal Government seeks to be a good and open host to the 

2006 World Cup but at the same time it wants to ensure that the World Cup will not 

be used as a pretext for an improper use of visas. The Foreign Office’s basic strategy 

for issuing visas in connection with the 2006 Football World Cup” was submitted to 

the OC in November 2005. The official announcement by FIFA followed on 9 

December 2005 in Leipzig on the occasion of the Final Draw. Already in early 

December 2005, German diplomatic missions abroad issuing visas received the 

basic strategy and circular instructions explaining the procedural details. The German 

law on foreigners, the Convention Implementing the Schengen Agreement and the 

Common Consular Instructions of the EU Schengen members form the legal basis 

for issuing visas in diplomatic missions abroad. These basic provisions also need to 

be adhered to for issuing visas to visitors and participants of the 2006 World Cup. 

Visas are required for citizens of the following eleven countries that have qualified for 

the 2006 World Cup: Angola, Ecuador, Ghana, Iran, Ivory Coast, Saudi Arabia, 

Serbia and Montenegro, Togo, Trinidad & Tobago, Tunisia and Ukraine. The Foreign 

Office and its diplomatic missions abroad have taken all the necessary precautions to 

fulfil the government guarantees by ensuring a timely and service-oriented visa 

procedure. 

3.2 Waiver of work permits 

In June 1999, the Federal Government guaranteed FIFA that it would provide an 

ordinance allowing certain groups of foreigners to work in jobs needed to carry out 

the 2006 World Cup on German territory without having to acquire work permits. The 

ordinance on the admission of foreigners for the purpose of taking up employment 

(BeschV) of 22 November 2004 (Federal Law Gazette I, p. 2937), which went into 

effect on 1 January 2005, fulfils this guarantee. According to this ordinance, persons 

accredited by the relevant organizing committee to prepare for, participate in, carry 

out and follow up on international sporting events may be issued residence permits 
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without having to obtain the approval of a government employment agency (Section 

12, BeschV). Under the ordinance, this applies in particular to representatives, 

employees and persons working on behalf of associations or organizations, including 

referees and their assistants, players and paid staff of participating teams, 

representatives of the official association partnerships and official licensing partners, 

as well as media representatives including technical staff and employees of television 

and media partners. The ordinance thus makes sure that persons accredited by the 

OC within this framework do not require a work permit for employment during the 

2006 World Cup. This rule was successfully applied during the Confederations Cup 

2005. 

3.3 Working time during the 2006 World Cup  

The German states (Länder) responsible for enforcing the Working Time Act will 

implement the government guarantees given to FIFA on working time by enacting a 

general order providing exemption from working time regulations. Each state will 

enact only one general order allowing those persons to whom the government 

guarantee applies to exceed the legal maximum number of working hours (generally 

8 hours per workday) during the period from 1 May to 20 July 2006 in order to 

prepare, carry out and finish up after the final round of the World Cup. Working time 

should not exceed 60 hours per week if possible, but exceptions may be made in the 

case of tasks that would otherwise be impossible to finish. The relevant persons do 

not need to obtain special official permission, nor do they have to report plans to 

work extended hours. This procedure ensures that the government guarantees are 

fulfilled and keeps administrative effort to the absolute minimum. This procedure was 

successfully applied already during the Confederations Cup in June 2005. 

3.4  Easier customs and tax procedures 

The Federal Ministry of Finance (BMF) published a special brochure with information 

on the customs and tax regulations for the 2006 World Cup in late January 2006 and 

provided the OC copies in the four official FIFA languages: German, English, French 

and Spanish. Produced in consultation with the OC, Hesse’s Ministry of Finance and 

the BMF, this special brochure is targeted primarily at the participating foreign 

football associations and their staff, officially designated managers, coaches and the 
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23 players on each national team. The brochure explains the details of customs 

regulations, in particular exemptions from import duties, general tax information and 

regulations concerning income and corporate tax as well as issues related to VAT 

law. 

In February 2006, the OC was given the names of persons in numerous airport 

customs offices to contact in case of any difficulties with customs clearance for 

individuals or cargo. A similar procedure was applied during the Confederations Cup 

2005 and was positively received by all concerned.  

In April 2006, representatives, staff and official guests of FIFA, referees and their 

assistants and the participating foreign team delegations were granted privileged 

clearance to formally facilitate customs clearance.  

Through the above-mentioned measures, all government guarantees relating to the 

BMF were fulfilled in a timely and comprehensive manner. 

3.5 Appropriate protocol / National anthems and flags 

During large-scale international sporting events the host country always needs to be 

present through its political representatives, and the appropriate protocol for visiting 

foreign dignitaries needs to be in place. Against this background, the Federal Ministry 

of the Interior and the federal constitutional bodies developed a strategy concerning 

the protocol for visiting foreign dignitaries and high-ranking German public officials. 

The protocol strategy defines which persons have to be received according to 

protocol, describes necessary measures, determines responsibilities and should 

serve as a basis for the work of all parties involved. It includes recommendations for 

the OC which is, among other things, responsible for the protocol inside the World 

Cup stadiums. 

A draft strategy was presented to the federal permanent secretaries in February 

2005. In April 2005, the protocol strategy was discussed and adopted by the Federal 

Government, the OC and the German states in which the host cities are located. It 

was applied already during the 2005 Confederations Cup. 
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Following an evaluation of experience gained, the strategy was modified in certain 

fields and again addressed by the permanent secretaries in February 2006. In March 

2006, the final version was presented to the federal and state bodies responsible for 

protocol as well as to representatives of the host cities.  

Already in November 2005, the Foreign Office hosted an information event for 

diplomatic missions in Germany to inform about the key elements of the protocol 

strategy. The German diplomatic missions abroad were informed about the 

applicable procedure via instructions from the Foreign Office in January 2006. 

FIFA decided that during the 2006 World Cup, the national anthems will be played 

from recordings. Based on experience from the Confederations Cup 2005, the size 

and quality of national flags will be optimized and integrated into the overall stadium 

decoration. 

 

4. Germany Is Looking Forward to Its Guests:   
The Federal Government’s hosting strategy is being implemented 

With its 3rd Progress Report (July 2004), the Federal Government presented and 

adopted in Cabinet the hosting strategy that was developed by the 2006 World Cup 

Office in consultation with all the federal ministries, the Federal Chancellery and the 

Press and Information Office of the Federal Government. The OC, the private sector, 

the World Cup host cities and other important social policy organizations have been 

working closely together to implement the strategy. 

The four building blocks of the hosting strategy are 

1. Government: Federal Government contributions/federal ministry projects 

2. Private sector: Promoting Germany as a good place for business 

3. Culture: The Federal Government’s Artistic and Cultural Programme for the 

2006 World Cup, in cooperation with the OC 

4. Guests: Nation-wide service and hospitality campaign 
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4.1 Government: Federal Government contributions/federal ministry projects 

In addition to fulfilling the government guarantees mentioned in Chapter 3, the 

federal ministries are also involved in various areas of activity such as accreditation, 

media support, environmental protection, protocol, special activities (e.g. 

commemorative coins and stamps), health, tourism, consumer protection, trademark 

protection, logistical support, sport policy/sport sciences, arts and culture as well as 

school and youth campaigns. 

“No Smoking, Please” 

In February 2006, FIFA approved 

measures initiated by the Federal 
Ministry of Health (BMG) and the 

Federal Government Commissioner on 

Narcotic Drugs and drawn up by the 

Federal Centre for Health Education 

(BZgA) which are intended to promote 

non-smoking during the 2006 World 

Cup. FIFA agreed to allow parts of the 

project called “Cloudless Fun at the 

2006 World Cup” (“Wolkenloser Spaß 

bei der WM 2006”) developed by the 

BMG and BZgA to be carried out in the football stadiums under the heading “No 

Smoking, Please”. Stadium announcements will be made before the matches and 

during half-time requesting match spectators to refrain from smoking, and a 20-

second video spot will be shown on the stadium advertising screens and infotainment 

programme. Familiar international football figures such as the captain of the German 

national team, Michael Ballack, have already declared their willingness to appear in 

the video. The video material will also be used in a print advertising campaign to 

appear in the official programme of the 2006 World Cup.  

In addition to stadium announcements and film spots, the OC has also agreed to 

posters being placed in highly visible locations in spectator tunnels leading to the 

stands, along with no-smoking reminders on information screens and kiosks in the 
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stadiums. As a result, measures to promote non-smoking during the 2006 World Cup 

are much more extensive than those taken for the Confederations Cup 2005. 

 Talents 2006 – The FIFA World Cup at School/ Club 2006 – The FIFA World Cup in 
Sport Clubs 

 The Federal Government actively supports the OC-

organized school and club campaigns Talents 2006: The 

FIFA World Cup at school (“Talente 2006 – Die FIFA-WM 

in der Schule”) and Club 2006: The FIFA World Cup in 

sports clubs (“Klub 2006 – Die FIFA-WM im Verein”). 

A total of 10,824 application packets were requested; 9,930 requests were sent from 

German schools and another 894 from schools in 58 different countries. About 1,700 

applications were sent from 49 countries with creative ideas on the theme “A Time to 

Make Friends”. Four participating schools were present at the Final Draw on 9 

December 2005 and presented their ideas on the stage at the Leipzig Trade Fair hall.  

More than 27,000 

schoolchildren applied to take 

part in the festival “Talents 

2006: The FIFA World Cup at 

School” held at Berlin’s 

Olympic Stadium on 10 and 11 

May 2006. An expert jury 

awarded prizes to 100 schools 

from around the world for their 

entries to the contest, under the patronage of Rudi Völler. Over the past two years, 

the schoolchildren wrote poems, painted pictures and made collages on the World 

Cup theme “A Time to Make Friends”. The 100 best project groups presented their 

work in Berlin. 

The campaign “Club 2006” is in the home stretch. 

Currently, 4,250 football clubs are signed up. Highlights in 

2005 included friendly matches between the winning 
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amateur clubs and Bundesliga clubs along with five regional finals in the Mini-World 

Cup and the “Ball Magician 2006” (“Ballzauberer 2006”) competition. 

The winner of the Club 2006 grand prize was drawn during half-time of the Italy-

Germany match on 1 March 2006: FSV Luckenwalde of Brandenburg, which played 

against the German national team in Mannheim on 16 May 2006. The national finals 

of the Club 2006 campaign were held at the Duisburg-Wedau sport academy on 28-

30 April 2006. Thirty-two teams had qualified to take part by winning in regional 

tournaments around the country. While the tournament was going on, another 130 

persons took part in the national “Ball Magician” finals to compete for the football 

medal. Both events were accompanied by an attractive programme, part of the BZgA 

campaign “Making Kids Strong”. The final round of prizes for clubs participating in the 

campaign will be awarded in early June, just before the World Cup kicks off. 

Making Kids Strong 

On behalf of the Federal Ministry of Health (BMG), the Federal Centre 

for Health Education (BZgA) is taking part in the anti-addiction campaign 

“Making Kids Strong” (“Kinder stark machen”), part of the sport club 

campaign Club 2006. 

Approximately 22,000 football clubs were encouraged to take part in the national 

contest, which runs until May 2006. Participating clubs have a chance to win 

attractive prizes. The contest centres on carrying out a total of four components, such 

as organizing an activity day with the motto “Making Kids Strong/Smoke-Free” 

(“Kinder stark machen/rauchfrei”). The contest ends in May 2006; so far, more than 

4,200 football clubs around German 

have entered. 

Of the clubs that have held an activity 

day, more than 60% chose the theme 

“Making Kids Strong/Smoke-Free”. 
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Green Goal 

The Ministry of the Environment, Nature Conservation and Nuclear Safety 

(BMU) is helping the OC implement the environmental project “Green Goal”. The aim 

of Green Goal is to reduce energy and water consumption in the World Cup stadiums 

by 20% compared to Bundesliga matches. The project also hopes to reduce solid 

waste in and around the stadiums by 20%. The anticipated impact of essential traffic 

is to be minimized by encouraging the use of public transport; for example, match 

tickets will also entitle holders to use public transport, and Deutsche Bahn will offer 

special fares.  

But Green Goal ultimately aims at making the 2006 World Cup in Germany the first 

climate-neutral football tournament in history. Even before the World Cup kick-off, 

this aim has already been achieved. According to the environmental institute Öko-

Institut e.V., about 100,000 tonnes of greenhouse gases that cannot be prevented 

through energy reduction and the like will have to be compensated for. With this in 

mind, projects are being developed in South Africa and India to reduce climate 

impact and contribute to sustainable development. These projects meet the “gold 

standard”1 The costs for both projects amount to about €1.3 million. FIFA and the OC 

have provided funding guarantees. Deutsche Telekom AG and the Brussels-based 

association Plastics Europe are participating partners. Coca-Cola, Deutsche Bahn, 

EnBW and TOTAL have agreed to cover the remaining costs. 

Federal Minister of the Environment Sigmar Gabriel and 

OC Vice President Horst R. Schmidt presented the status 

of the Green Goal project at a joint press conference on 14 

March 2006. For more information, see 

www.greengoal.de. 

 

                                            
1  The “gold standard” is a list of permitted project categories. These include renewable energy 

projects (sometimes with conditions, as in the case of hydropower) and measures for energy 
efficiency among end users. In addition to environmental aspects, the gold standard also 
requires that the native population participate in the decision-making process and the economic 
benefits. 
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streetfootballworld 

Under the aegis of the Youth Football Foundation, the “streetfootballworld” project is 

sponsored by the Federal Ministry for Family Affairs, Senior Citizens, Women 
and Youth (BMFSFJ) and the Federal Ministry for Economic Co-operation and 
Development (BMZ) and is made up of various components. Jürgen Klinsmann 

initiated the foundation in late 2000 to lend new momentum to youth football. The 

foundation’s supervisory bodies are made up of current and former members of the 

national men’s and women’s football teams; former German Chancellor Gerhard 

Schröder serves as the foundation’s patron. The BMFSFJ has provided support for 

streetfootballworld since 2002. All the individual projects were described in detail in 

the 6th Progress Report.  

One example: Within the project “World 

Cup Schools - Fair Play for Fair Life”, up 

to summer 2006, 205 schools are each 

serving as the World Cup ambassador 

for one FIFA member nation. The 

participating schoolchildren have 

intensively studied “their” FIFA country 

and the subjects of fair play and fair life. The project is intended to promote global 

learning while sharing in the fun of playing football. 

Between 7 and 10 June 2006, more than 800 boys, girls and their teachers will be 

playing for their own World Cup title in Potsdam. To get there, they must qualify in 

the continental championships. The African Cup of Nations started things off in 

Wittenberge on 15 September 2005: The winner of the African championship was 

Angola, represented by the Bertolt Brecht School in Nuremberg. The Asia Cup, held 

in Halle (Saale) on 17 September 2005, went to Jordan, represented by the 

Brauweiler Abtei School in Pulheim. The Copa América in Ostfildern on 24 

September 2005 was also exciting; the American Virgin Islands, represented by the 

comprehensive school Alter Teichweg in Hamburg, took home the trophy. The 

European Championship in Hamburg rounded out the continental championships. 

San Marino, represented by the sport academy Neubrandenburg, won the title on 2 

October 2005. Each school will present its project in Potsdam. More than 2,000 



 

 

  - 25 - 

Federal Government Progress Report on the 2006 World Cup77..  
children from every German state participated directly in the continental 

championships. Tens of thousands of children and young people are actively 

involved in the project work still going on at the schools. 

The BMFSFJ and the BMZ are the main sponsors of 

“World Cup Schools – Fair Play for Fair Life”. National 

team coach Jürgen Klinsmann and Federal Minister for 

Economic Co-operation and Development Heidemarie 

Wieczorek-Zeul are the project’s patrons. The Berlin-

based streetfootballworld organization is responsible for the overall coordination. For 

more information, see www.wmschulen.de / www.streetfootballworld.org. 

“The Other Half of the Game – Development Policy Youth Exchange” 

In connection with the 2006 World Cup, the BMZ sponsored an unusual football-

related youth exchange programme: The Other Half of the Game – Development 

Policy Youth Exchange is a joint project of the ASA programme of InWEnt gGmbH 

and streetfootballworld gGmbH. Thirty school pupils and ten teachers from ten 

“World Cup schools” spent two weeks visiting street football projects in Peru, Brazil, 

Kenya, South Africa and Senegal. After 

intensive preparation followed by equally 

intensive debriefing, the visits gave the 15-

18-year-olds from a variety of schools an in-

depth look at the work of social projects in 

the Southern Hemisphere which use 

football to explore development issues in 

their local surroundings.  

It is hoped that the experience will yield long-term North-South partnerships. The 

pupils and their teachers have already started activities to share their experiences 

and global learning with their local communities. The external evaluation of the 

project referred to the inter-cultural learning processes, the high motivation of project 
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participants and their qualification in terms of methodology and content for 

commitment to development policy.2 

Youth photo contest “Football Fever” 

On behalf of the BMFSFJ and in cooperation with the German youth press 

organization Jugendpresse Deutschland, the Centre for Films for Children and Young 

People in Germany (KJF) is conducting the photo contest “Football Fever” 

(“Fußballfieber”) as a special and independent competition within the 2006 Deutscher 

Jugendphotopreis youth photo competition. The deadline for submissions is 15 July 

2006; awards for the best photos will be given out by high-level officials of the 

BMFSFJ at the Photokina photography trade fair in Cologne on 1 October 2006. 

Focus on Girls’ Football 

The BMFSFJ is supporting the project “Focus on Girls’ Football” (“Mädchenfußball 

unter der Lupe”): Girls’ and women’s football has recently found a new level of public 

acceptance – not least due to the achievements of the German women’s national 

football team. This acceptance is to be used to analyse structures for promoting girls’ 

and women’s football and to develop gender-specific approaches to encourage girls 

to participate in football. The project runs from October 2004 to September 2006 and 

is a supplement to the project “Girls and DFB Mass Sport Programmes” (“Mädchen 

im Breitensport des DFB”).  

German Fan Project Coordination Centre (KOS)   
“Fan and visitor coaching for the 2006 World Cup” 

A project co-sponsored by the OC and the BMFSFJ will help ensure that football fans 

from Germany and abroad receive advising and support intended to prevent violence 

during the 2006 World Cup. The OC has initiated a working group under the 

oversight of its security division devoted to the complex issue of fan and visitor 

coaching for the 2006 World Cup. Made up of representatives from the DFB, OC, 

                                            
2  The project report, in pamphlet form, and the comprehensive evaluation report can be 

requested from the ASA programme at asa@inwent.org. 
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KOS, fan projects, the scientific community, the police, the Federal Agency for Civic 

Education and of clubs’ fan representatives, the working group serves as an advisory 

and supervisory body. Based on experience from previous World Cups and 

European Championships, the OC has developed a strategy intended to directly 

address football fans. The key elements of this strategy include 

• setting up stationary fan embassies in public viewing areas in the twelve World 

Cup host cities; the fan embassies should be ready to go into operation by 1 

June 2006. 

• These will receive support from mobile fan embassies in the immediate vicinity of 

the stadiums: The vehicles for the mobile fan embassies have been ordered and 

will be assigned to the various host cities.  

• Compiling a fan guide to the 2006 FIFA World Cup: 400,000 copies of the fan 

guide will be printed in German and English and distributed free of charge during 

the tournament by the fan embassies to fans from all over the world. The guide 

will cover fan-related information to the stadiums, travel routes, security and city 

tips. 

• Setting up a website to address all fan concerns: The website 

(www.fanguide2006.org) went online on 15 January 2006; it is updated regularly 

and will be an important source of information during the World Cup. The site 

appears in the four official FIFA languages and is updated weekly with news 

briefs in German and English. Correspondence via the bulletin board is 

increasingly lively; many of the questions asked make it easier to recognize 

problems anticipated by foreign football fans in Germany.  

In the meantime, the fan volunteers have been selected, with the active participation 

of the local World Cup fan commissioners and the heads of the World Cup fan 

embassies. The twelve heads of the fan embassies and two to four World Cup fan 

coaches to assist each embassy head have been selected and given contracts with 

the OC. The fan volunteers will receive special training at kick-off events in all twelve 

World Cup host cities. 
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Similar steps are being prepared for the KOS World Cup headquarters; volunteers for 

the fan helpline, assistants for KOS staff and the translation service for the daily fan 

website have been recruited. The KOS World Cup headquarters will operate out of 

the offices of the Frankfurt OC. 

The OC has written to the participating associations, asking them to bring their fan 

experts and/or coaches along to the World Cup. There have been few official 

responses so far. Support teams can be expected only in the case of the English and 

Swiss teams, as these enjoy the relevant national-level support (government or 

association). Unfortunately, major football nations whose fans are likely to turn up in 

German cities in large numbers (including Spain, the Netherlands, Brazil, Poland, the 

Czech Republic, Italy and France) have not yet made binding commitments. The 

KOS is currently working on a model of combined financing (with the participation of 

the international governments/football associations, the German host cities, the 

Federal Government and the OC).  

Cooperation with FARE (Football Fans Against Racism in Europe) is an integral 

element of World Cup activities and is governed by an agreement with the OC. 

Various activities of FARE groups (e.g. anti-racist fan tournaments in the World Cup 

host cities) are currently being planned and coordinated to avoid duplication. 

Strategy for dealing with issues of foreigners law 

As a supplement to the National Security Strategy and the Federal Foreign Office’s 

visa strategy, the Federal Ministry of the Interior has developed a plan for dealing 

with issues of foreigners law. While the Federal Foreign Office visa strategy deals 

with the issuing of visas by the German diplomatic missions abroad, this plan is 

designed to provide legal and organizational information and guidelines to 

accompany the 2006 World Cup. The plan is directed at the agencies responsible for 

executing foreigners law – in particular the border and foreigners authorities – and 

the National Organizing Committee. 

A preliminary version of the plan was already implemented for the Confederations 

Cup 2005; federal and state agencies both found it helpful and productive. After that 

tournament, the plan was revised and again submitted to the federal and state 
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interior ministries and the OC for their approval. In mid-February 2006, the revised 

plan was issued to the Federal Police and as a recommendation to the interior 

ministries of the Länder, which execute foreigners law as their own concern and on 

their own responsibility. 

INAS FID 2006 World Cup 

The 4th INAS-FID World Cup for players with intellectual disability will be held in 

Germany from 26 August to 17 September 2006. The Federal Government is 

supporting this event with funds of €1.15 million. Players from 16 countries will 

compete for the title at more than 40 venues. 

The Bundeswehr: Benefit match and Minister’s Cup 

As part of the Federal Government’s hosting strategy 

for the 2006 World Cup, the Bundeswehr (Federal 

Armed Forces) have initiated various activities to 

heighten anticipation for this major event. These 

included the 41st CISM3 World Military Football 

Championship in Warendorf, held in June 2005 under 

the patronage of the Federal Minister of Defence. 

For the first time, the Bundeswehr organized a benefit match between a team of 

senior army and naval officers and the German national team of top chefs and 

restaurateurs. Played in Munich in August 2005, the 

match attracted lots of media attention. The return 

leg will be held in Osterholz-Scharmbeck on 14 

August 2006, following the World Cup. 

Six teams from the various branches of the 

Bundeswehr competed for the first Minister’s Cup, 

presented by the Federal Minister of Defence, with the final match played in Berlin. 

                                            
3  Conseil International du Sport Militaire (International Military Sports Council). 

 



 

 

  - 30 - 

Federal Government Progress Report on the 2006 World Cup77..  
To raise money for charity, a Bundeswehr team made up of players selected from all 

participating teams played against Alemannia Aachen, newly promoted to the 

Bundesliga, on 23 May 2006. 

The 2006 Minister’s Cup will be played in the first half of September as a tournament 

with a first and final round held within 14 days. The final will again be in Berlin, this 

time on 14 September 2006. 

Diet and exercise: CHILD’S PLAY 

The Federal Ministry for Food, Agriculture and Consumer Protection (BMELV) is 

using the 2006 World Cup to draw the attention of a broad audience, primarily young 

people, to the subjects of diet, exercise and sustainable consumption. The worrying 

rise in obesity and related illnesses due to lack of exercise and poor diet is to be 

highlighted. The project CHILD’S PLAY on tour (KINDERLEICHT on tour), which is 

continuing into 2006 in 20 German cities, uses the football exercise game “Cross” 

(“Querpass”) and dietary elements to create a link between football, exercise and 

diet. Furthermore, the BMELV hall at the 2006 International Green Week Berlin food 

industry and agricultural exhibition took the motto “Fair play on every field” (“Fairplay 

auf allen Feldern”), drawing connections between diet and consumer protection 

issues on the one hand and football on the other. 

SmartWeb and RoboCup 2006 

The Federal Ministry for Education and Research (BMBF) aims to use selected 

research projects and project results related to sport, research and technology to 

present Germany as a competitive scientific and research location. This includes the 

World Cup-related projects SmartWeb and RoboCup 2006 described in the 5th 

Progress Report. To be held in Germany for the first time, RoboCup 2006 in Bremen 

will provide an opportunity to impressively demonstrate what IT in Germany can do. 

As FIFA did not agree to allow SmartWeb to be demonstrated at World Cup matches, 

the project results will be presented at RoboCup 2006. 

With support from the BMBF, the German Academic Exchange Service (DAAD) 

organized the 2006 Academic Football Cup, held at the Rhein-Energie Stadium in 

Cologne on 27-30 April. Teams of university students from the 16 countries that 
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qualified for the 2006 World Cup took part in their own “World Cup”. The main 

emphasis was not outstanding sport performance, but on providing an opportunity for 

young people from all over the world to meet and play football together – a festival of 

international culture. The 2006 Academic Football World Cup was an appropriate 

way to showcase Germany as a centre for education and research. Dr Norbert 

Lammert, President of the Bundestag, served as the patron for this tournament. 

International cooperation in sport 

As part of its cooperation in sport with Third World countries and ahead of the 2006 

World Cup, in 2005 the Federal Foreign Office (AA) organized a special football 

course at the University of Leipzig for foreign coaches and gym teachers. Additional 

football equipment was donated and the number of openings for participants in the 

coaches’ course offered by the German Football Association (DFB) in Honnef was 

increased. And a training camp is planned for Togo’s national football team shortly 

before the 2006 World Cup kicks off. Co-financed by the AA (which contributed 

€30,000) and the DFB, this project was carried out independently of FIFA’s strict 

rules on accommodation for World Cup national teams and was held at the sport 

centre in Wangen on 15-29 May 2006. 

Promoting German cultural and education policy abroad 

The Federal Foreign Office (AA) has provided a total of €609,000 to strengthen the 

presentation of Germany as part of its cultural and education policy abroad. The 

Goethe Institute has received €450,000 to put together an international film package 

(a selection of international films about football, a supplement to the Berlinale Talent 

Campus, and 44 short films presenting the twelve World Cup host cities and regions 

in an artistic way). The AA provided €58,000 to the Berlin International Film Festival 

and the Goethe Institute to organize and distribute the international short film 

competition “Football and Culture”. And the AA is supporting Deutsche Welle’s radio 

language course “Das Runde” (The round thing) with a contribution of €50,000. 

The AA is also contributing €11,000 to a project by Argentina’s Ministry of Education 

and the Goethe Institute in Argentina to put together a textbook on the 2006 World 

Cup. Available in printed form and on the Internet before and during the World Cup, 
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the text is intended to get schoolchildren in Argentina interested in Germany. The AA 

is providing another €40,000 for cultural projects organized by the Goethe Institute in 

Brazil.  

In cooperation with the House of World Cultures in Berlin, Brazil will be presenting 

Copa de Cultura, a cultural festival in Germany to coincide with the 2006 World Cup. 

The AA is covering the share of the House of World Cultures with funding of 

€600,000 from its budget for cultural and education policy abroad. 

Goethe Institute: Goal for Germany 

Goethe Institutes around the world have incorporated the 

topic of football into their own campaign “Goal for 

Germany” (“Tor für Deutschland”), which includes 

exhibitions, conferences, film screenings, football-related 

German courses, competitions, publications and much 

more. The photographic exhibition “Planet Football”, organized in cooperation with 

Magnum Photos, has been touring 128 Goethe Institutes since 2004. The exhibition 

aims to serve as a visual invitation to Germany in 2006. An official contribution to the 

Federal Government’s Artistic and Cultural Programme for the 2006 World Cup, the 

exhibition will also be on display in Germany. 

The Federal Agency for Civic Education 

For the 2006 World Cup, the Federal Agency for Civic Education (bpb) has various 

projects to draw attention to the importance of tolerance, fairness and responsibility. 

It is focusing on three main points: promoting a discussion of values; a geographical 

approach to intercultural communication and interaction related to the countries 

participating in the World Cup; and a (critical) analysis of the role of sport in society. 

Plans include exhibitions, school competitions, training, panel discussions, 

information on civic education, Internet offerings, educational games, football projects 

and opportunities to meet prominent German footballers of Polish origin. At 

www.bpb.de/wm2006, interested persons can find information dossiers on all the 

countries participating in the World Cup and a calendar of bpb events planned for the 

World Cup. The football issue of the bpb’s youth magazine “Fluter” (Floodlight), with 
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circulation of 200,000, has already appeared, as has the publication “Fußball – mehr 

als ein Spiel” (Football: More than a game) in a series on civic education, with a print 

run of 920,000. 

At a press conference on 17 February 2006, Dr Christoph 

Bergner, Parliamentary State Secretary for the Federal 

Minister of the Interior, Thomas Krüger, President of the bpb, 

and Gerrit Hobert, writer and developer, presented the 

educational computer game “Training Camp”. The game is a 

joint project of the bpb and the Federal Ministry of the Interior. 

With the motto “Fairness - Tolerance - Civil Courage", the 

game is intended to make young Germans more aware of 

their role as citizens of the country hosting a global event like the 2006 World Cup. 

The two CD-ROMs use football scenes, but players do not take down their 

opponents, and no goals are scored. “Training Camp” gives young players an 

opportunity to reflect critically on their attitudes and behaviour in difficult situations 

and learn more about themselves: in athletic contests, at school and in their everyday 

interactions with fellow Germans and people from other countries. “Training Camp” 

was designed for grades 8 to 10 and for youth groups. 

The Federal Employment Agency and the DFB agree on jobs initiative for 2006 
World Cup 

In the framework of the jobs initiative for the 2006 World Cup agreed on by the 

Federal Employment Agency (BA) and the German Football Association (DFB), the 

BA was notified of roughly 14,500 job openings by mid-March 2006. Companies 

seeking employees reported job openings via the World Cup hotline (01801-22-

2006), the Internet (the BA’s virtual job market), by mail or in person at one of the 

offices of the public employment agency. The World Cup hotline service for 

employers is especially popular.  

After getting off to a slow start, the number of job vacancies is rising steadily as the 

World Cup approaches, especially in the large metropolitan areas around Berlin, 

Dortmund, Hanover and in the Rhine-Main region. Most of the positions offered are 

temporary, and about 2/3 are in security or in the hotel and catering industries. Well 
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over half of the jobs on offer are subject to social insurance requirements. Because 

most of the available positions are directly related to the World Cup, the BA expects 

that placement activity will be concentrated on the period shortly before and during 

the tournament.  

The BA has undertaken a variety of marketing activities to increase public awareness 

of the jobs initiative and the BA’s special services. Since 22 March 2006, regional 

radio stations all over Germany have been broadcasting spots describing the BA’s 

special services for employers. The BA also has information stands where employers 

and job-seekers can find out more about the project; such stands were set up at the 

international matches in Dortmund on 22 March 2006 and Leverkusen on 30 May 

2006 and the DFB Cup final in Berlin on 29 April, and another is planned for the 

international in Mönchengladbach on 2 June 2006. 

The BA expects the 2006 World Cup to create roughly 50,000 new jobs, most of 

them temporary and in the hospitality and catering industry, in security, construction, 

retail and transport. 

Commemorative coins and stamps 

On 13 November 2002 the Federal Cabinet approved the issue 

of a series of four silver €10 commemorative coins between 

2003 and 2006. The design of the coins was presented to the 

public on 15 November 2002 by then-Federal Minister of 

Finance Hans Eichel and Organizing Committee President 

Franz Beckenbauer. Nearly twice as many silver coins will be 

issued as usual, and the OC is involved in selling these coins.  

The first coin of the series was issued on 5 June 2003, the second on 5 February 

2004 and the third on 10 February 2005. The fourth and last silver €10 coin was 

presented by Federal Chancellor Angela Merkel, Federal Minister of Finance Peer 

Steinbrück, Federal Minister of the Interior Wolfgang Schäuble and OC President 

Beckenbauer on 8 February 2006 and released into circulation the following day. By 

issuing the coin earlier than originally planned (each year in June) it was possible to 

issue both the coin and a series of stamps dedicated to sport on the same day.  
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Proceeds from the sale of the silver coins will be added to general budget revenue. 

The Federal Ministry of Finance has promised the OC up to €30 million from budget 

funds (earmarked specifically for financing the cultural programme). 

On 1 September 2004 the Federal 

Cabinet approved the issue of a gold 
€100 coin commemorating the 2006 

World Cup in Germany. Then-Federal 

Finance Minister Eichel and OC President 

Beckenbauer attended the official minting at the State Mint in 

Berlin on 28 April 2005, and the gold coin was issued on 4 October 2005. The total 

issue is 350,000 coins. Proceeds from the sale of the gold coins will be added to 

general budget revenue and are not subject to earmarking for a specific purpose. 

The Federal Government’s programme of issuing commemorative coins for the 2006 

World Cup (four silver €10 coins and one gold €100 coin) has therefore been 

completed successfully. 

The special-issue stamps in the series “For Sports 2006” issued on 9 February 

2006 focus on the 2006 World Cup: Four of the five stamps refer to this event. The 

stamps bear images of the World Cup stadiums in Berlin and Munich, for example. 

The series’ main theme is the motto of the 2006 World Cup: “A Time to Make 

Friends”. Proceeds from the surcharge of the special-issue stamp series go to the 

Stiftung Deutsche Sporthilfe (German Foundation for the Promotion of Sports) to 

support the social concerns and tasks of the foundation in all areas of sports. 
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4.2 The private sector: Promoting Germany as a good place for business 

Macroeconomic effects of the 2006 World Cup 

Not only is the World Cup a major sports event, it also has a significant economic 

impact. Substantial private and public investment in transport, communications, 

accommodation and sports infrastructure and spending by visitors from abroad 

provide a boost not only to regional economies, but also to the German economy as 

a whole. Further, the high level of media attention provides a unique opportunity to 

enhance Germany’s image both at home and abroad, noticeably increasing its 

attractiveness as a place for business and trade in goods and services.  

The World Cup can have a positive economic impact in 2006 and on into the future, 

by creating additional jobs and raising income with long-term effect. According to a 

conservative estimate, the boost to the economy could amount to €3 billion 

distributed over a period of at least three years. More than a million guests from 

abroad are anticipated during the World Cup year. Additional direct spending could 

total more than a billion euros. This alone should account for an additional 50,000 

jobs. This economic stimulus is likely to continue into 2007 and 2008, for a total of 

approx. €1.5 billion of additional value added and resulting in additional tax revenues 

on the order of €600 million.  

According to a survey by the Association of German Chambers of Industry and 

Commerce (DIHK), one out of six companies (one in five in the regions around the 

host cities) expects the 2006 World Cup to have a positive impact. The main factor 

behind this optimistic forecast is the additional demand created by private 

consumption and by tourists from other countries. The following industries, among 

others, expect to benefit: transport (especially commercial aviation), news media, 

hotels and restaurants, the food and beverage industry, leasing and rental agencies, 

advertising, private security firms, retail, the apparel industry and other service 

providers in the areas of culture, entertainment and leisure activities.  

The tourism industry is getting ready for at least a million visitors from abroad in the 

World Cup year. The participation of the USA, Japan and Saudi Arabia is likely to 

attract visitors with considerable purchasing power to Germany. Furthermore, 
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important neighbouring countries such as the Netherlands, France, Poland, the 

Czech Republic and Switzerland have qualified for the tournament. Italy, England, 

Portugal and Spain are also taking part: Not only do they have large populations that 

are crazy about football, they are also linked by low-fare airlines to almost all parts of 

Germany. And for the first time it will be possible to watch the World Cup not only in 

the stadiums and at home on TV, but also on large screens at numerous public 

viewing areas - an event in itself. Whether or not match tickets are available, this will 

provide business opportunities especially for the travel and hospitality industries.  

Already at the time Germany submitted its bid to host the World Cup, hotels agreed 

not to raise room prices excessively. Ultimately, this also helps achieve the policy 

aim of increasing tourism for the long term by portraying Germany as a welcoming 

travel destination.  

But even greater economic potential, not only for the tourism industry, than during the 

World Cup year itself lies in taking advantage of world-wide attention to enhance 

Germany’s image abroad over the long term. The enthusiasm resulting from the 

various attractive side programmes should also have a positive effect on domestic 

consumption in Germany. The hosting strategy of the Federal Government will play a 

major role in this respect. For this reason, promoting Germany as a good place for 

business includes the marketing and image campaign “Germany – Land of Ideas”, 

the activities of the marketing agency of the Federal Government “Invest in Germany” 

and the campaign launched by the German National Tourist Board, which is financed 

by the Federal Ministry of Economics and Technology, to advertise Germany as a 

tourist destination.  
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Marketing and image campaign: “Germany – Land of Ideas” 

The marketing and image campaign “Germany – 

Land of Ideas” aims at improving Germany’s 

chances in the future and showing the world 

how competitive, innovative and productive it is. 

Within Germany, the campaign intends to raise people’s awareness of their country’s 

and their own prospects for the future. Abroad, the campaign aims to demonstrate 

Germany’s competitiveness and long-term capacity for innovation and achievement. 

The campaign intends to spread the image of the “Land of Ideas” around the world 

via the media and by involving the public at large. Federal President Horst Köhler has 

become the patron of “Germany - Land of Ideas”. 

From the very beginning, the campaign has worked closely with partners in 

government, the private sector and social organizations. Currently, 23 major 

companies support the campaign and are involved in implementing a wide variety of 

measures. Cooperating partners also include government entities such as the 

Federal Foreign Office and its diplomatic missions abroad, internationally active 

institutions such as the Goethe Institute and the federal marketing agency Invest in 

Germany GmbH, whose projects have been successfully integrated into the 

“Germany – Land of Ideas” campaign. The states of Brandenburg and Baden-

Württemberg have recently added their support to the campaign, and Deutsche 

Welle joined previous media partners Deutsche Presse-Agentur (dpa) and the weekly 

Die Zeit to enter into partnership with the Land of Ideas. To make it possible to 

experience Germany as the Land of Ideas, the campaign has initiated the following 

five core projects. 
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An overview of the campaign’s main projects: 

“365 Landmarks in the Land of Ideas” 

The project “365 Landmarks in the Land of Ideas” is 

intended to demonstrate Germany’s innovative and 

creative potential. More than 1,200 public and private 

institutions, cultural and religious organizations, 

memorials, museums, social projects, businesses, 

research centres and university institutes applied to be 

recognized as landmarks in the Land of Ideas. These 

places are not cities or communities in the 

geographical or political sense, but wherever ideas 

emerge or are developed and promoted, as well as 

places where great inventions and ideas are preserved 

and commemorated. The 365 winners were chosen by 

a prominent panel of judges. Since 1 January 2006, 

more than 100 events have taken place, as each of the 365 landmarks presents its 

idea to the public one day of the year. The weekly Die Zeit is following the campaign, 

which is also represented on the Internet at www.land-der-ideen.de. 

A detailed guidebook to the Land of Ideas, with a foreword by the Federal Minister of 

the Interior, Dr Wolfgang Schäuble, was published by DuMont early this year; the first 

edition has already sold out. An English version of the guidebook was published on 

12 April 2006.  

The “Walk of Ideas” 

This year, a “Walk of Ideas” opened in Berlin illustrating Germany’s wealth of ideas 

and importance as a country of inventors. Six giant sculptures at attractive tourist 

spots represent German ideas in science, industry and culture in an artistic way. The 

walking tour gives public recognition to inventions such as studded football boots, 

developments in automobile technology and the discovery of the theory of relativity 

and assures them a large audience. Information provided on site offers background 

on the history of these accomplishments and their significance today. 
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FanClub Germany 

Roughly 42,000 persons have joined "FanClub Germany - Land of Ideas". The aim is 

to motivate as many people in Germany as possible to join the campaign "Germany – 

Land of Ideas” and actively participate in it. Fans can register at www.land-der-

ideen.de and explain why they are fans of Germany. Participants have the chance to 

win a holiday in Germany.  
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The initiative “Welcome to Germany – Land of Ideas” 

“Welcome to Germany – Land of Ideas” was the motto for the celebrations of about 

300 German embassies and consulates general abroad to commemorate the 15th 

anniversary of German reunification. Guests and visitors from Kabul to Nicosia and 

from Helsinki to Canberra were welcomed to kick off the fourth core project of the 

Land of Ideas campaign which is primarily directed abroad.  

In close cooperation with 

the Federal Foreign Office, 

the German embassies 

and consulates general 

abroad and other partners, 

the campaign has 

organized a variety of 

activities to raise 

international visitors’ 

awareness of the Land of 

Ideas even before the 2006 World Cup begins. Under the motto “Welcome to 

Germany”, the campaign opened the World Cup year with a large festival at the 

Brandenburg Gate. Federal Minister of the Interior Schäuble greeted the 

ambassadors of the 31 countries that have qualified for the World Cup. The guests of 

the New Year celebration against the backdrop of the Brandenburg Gate saw the 

premiere of the marketing film “Welcome to Germany – Land of Ideas”, a co-

production of the Federal Foreign Office and the campaign. The film has since been 

distributed to Germany’s diplomatic missions abroad in order to spread the message 

that this year’s World Cup host is an innovative, creative, friendly and welcoming 

country. 

Guests from all over the world will be welcomed throughout Germany – at airports, 

railway stations and in the cities. This effort can only be carried out with help from a 

large number of partners and the general public. Relevant materials were sent to the 

German states, cities and local communities in April 2006. 
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Media service 

Since the International Media Service began operations at the start of the year, more 

than 1,200 media representatives from 90 countries have been taking advantage of 

its offerings. A separate section for business journalists was added in mid-April 2006. 

The media service offers comprehensive text and images with about 1,000 articles 

for preliminary coverage of World Cup host country Germany. With a large number of 

high-quality articles and hundreds of free images, the text and image archive is the 

only one of its kind in the world. In cooperation with the Deutsche Presse-Agentur 

GmbH (dpa) wire service, media packages in the relevant languages have been 

developed for all 31 nations participating in the World Cup and for China, India, 

Russia, South Africa and Turkey. As a result, the Internet portal allows every 

journalist to find topics of special interest to his or her country. This intercultural 

approach sets the media service apart from earlier information services. At the portal, 

users can also find information dossiers on every host city. Media services offered at 

previous major sporting events, like the Olympic Games in Sydney, often functioned 

perfectly but offered little in terms of substance; this experience was taken into 

account when developing the media service. This is why collaboration with dpa is so 

important: The articles are editorially independent and distributed abroad via the 

dpa’s foreign language service. 

Invest in Germany GmbH, the Federal Government’s marketing agency 

Invest in Germany, the Federal Government’s marketing agency funded by the 

Federal Ministry of Economics, uses the international matches of the German 

national team ahead of the World Cup to showcase Germany as a good place for 

business. This effort has been primarily targeted at potential investors and important 

direct investors from the countries involved. The strategy of the investors’ seminars 

organized by Invest in Germany in connection with football matches is to combine 

enthusiasm for sport with facts about doing business in Germany, in order to present 

the country or a specific region to a selected audience as an important location for 

high-tech production. Additional events are scheduled for four World Cup matches. 
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The campaign “Germany – Land 

of Ideas” is cooperating with 

Invest in Germany. FC 

Deutschland GmbH is 

overseeing a number of projects 

under the heading “Invest in 

Germany – Land of Ideas”. The 

campaign’s core message, “Your 

ideas will be successful in 

Germany”, was designed specifically with the target group of foreign investors and 

international media in mind. 

Since 15 April 2006, the International Media Service (www.medienservice.land-der-

ideen.de) has included a special section devoted to business in Germany. Under the 

heading “Made in Germany”, international business journalists can find more than a 

hundred articles on industries, markets, companies, products and people in 

Germany. Invest in Germany drew up the list of topics, dpa produced the articles, 

and the content has been marketed via dpa-MediAtlas. The material includes up-to-

date portraits of companies and industries: the auto industry, mechanical 

engineering, chemicals industry, ITC, electronics, medicine, pharmaceuticals, nano- 

and biotechnology and logistics. Interviews with key personalities in German industry, 

features on innovative products, informational graphics, facts, figures and 

background on investing in Germany round out the service. 

“Invest in Germany – Land of Ideas” is collaborating with international media: first, 

with the bimonthly, English-language magazine “Made in Germany”; and second, 

with the Rotary Club’s publication for its members in Canada, France, India, Japan, 

the UK and the US. Three collaborative issues of “Made in Germany” have been 

published so far in 2006, and three more are planned this year. Each issue has five 

pages of editorial content. For the 2006 World Cup, "Invest in Germany - Land of 

Ideas" also produced the title "Made in Germany".  

A high-quality guidebook to Germany is addressed to potential investors and 

international multipliers in the business world. The publication highlights Germany’s 

many innovations in the past, its economic and technological success today and its 
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leadership in research and the industries of tomorrow. The publication includes 

examples of successful investment and promotes Germany as a business location. 

Along with examples from research and business, cultural and social milestones are 

also included. The book appeared at the end of May 2006, with a total print run of 

81,500 copies in English, French, Arabic, Chinese and Japanese. 

The idea of an “idea park” is to convey to potential investors the shared core 

message of Invest in Germany and “Germany – Land of Ideas”. At the international 

financial centres of London, New York and Tokyo, two formats are being combined: 

on the one hand, a large-scale poster campaign uses humorous images to convey 

the message of “Invest in Germany – Land of Ideas”; on the other, various events are 

targeted at decision-makers.  

Invest in Germany GmbH has commissioned a film about football, "Germany is on 

the ball”, to promote Germany as a business and high-tech location.  

With the help of “Invest in Germany – Land of Ideas”, two specific new technologies 

(digital cinema and TV reception by mobile phone) funded by the Federal Ministry of 

Economics and Technology and their marketing potential will be presented in Berlin 

on 14 June 2006. The presentation is intended to encourage investors to bring these 

technologies, developed in Germany, to international markets. This is part of the 

project “New Media Day” (“Tag der neuen Medien”), which is designed to present 

both the technologies and the advantages of production in Germany. For the 2006 

World Cup, a variety of information and services will be demonstrated in a new, 

integrated form as a pilot application. About 300 special guests will be invited to the 

Cinemaxx cinema at Potsdamer Platz to watch a high-definition broadcast of the 

Germany vs. Poland match. Five HD projectors running in tandem will ensure better 

broadcast quality than ever seen before. The event will present Germany to 

international multipliers from the industry and media as a centre for marketing and 

new media production. 

Receptions, tours and other events focused on investing in Germany are planned 

during the 2006 World Cup.  
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Tourism marketing with the German National Tourist Board (DZT) 

 

 

 

 

Along with business, tourism also plays a key role in marketing Germany. As early 

as spring 2003, the OC and the German National Tourist Board (Deutsche 

Zentrale für Tourismus, DZT), financed by the Federal Ministry of Economics and 

Technology, approved a comprehensive marketing action plan for 2004-2006. Based 

on this plan, the DZT is working hard to promote football-related travel to Germany 

and is using all the marketing tools of its 30 branch offices abroad. The DZT is using 

trade fairs and workshops, study trips to World Cup host cities and special 

advertising material to draw the international public's attention to Germany as a 

holiday destination. Accommodation Services and Travel & Event Services, official 

FIFA partners responsible for finding accommodation for guests and organizing 

travel, also work with the DZT in advertising Germany as a tourist destination. 

The DZT has gone online with its websites containing information on the 2006 World 

Cup at www.deutschland-tourismus.de and www.germany-tourism.de. Here football 

fans can find tourist information on the twelve World Cup host cities, general travel 

information on Germany and on the cultural side programme prior to the 2006 World 

Cup. In October 2004 the DZT published a brochure entitled "Für alle eine runde 

Sache – Städte und Regionen der FIFA Fußball-Weltmeisterschaft 2006” (“An All-

Round Experience - Cities and Regions of the 2006 FIFA World Cup”) which has 

already been translated into eleven languages and is being used as basic advertising 

material in the most important source markets for German tourism. An e-book of the 

same title, which has been translated into 13 languages, summarizes the content of 

this basic brochure and complements the DZT’s central and market-specific websites 

described above. 



 

 

  - 46 - 

Federal Government Progress Report on the 2006 World Cup77..  
A pocket guide appeared on 15 December 2005, with a 

greeting from OC President Franz Beckenbauer inviting 

readers abroad to come to Germany for the 2006 World 

Cup. This compact brochure provides useful tourist 

information about the highlights of the twelve World Cup 

host cities and their stadiums. And a fold-out map of 

Germany helps with overall orientation. In addition to 

showing which teams are playing where, the pocket guide 

recommends one event in each host city during the 

tournament. A two-page schedule of all the matches 

provides an overview of all the football action from 9 June 

to 9 July 2006. Fans can enter the match results and chart 

the progress of their favourites right down to the final. The 

World Cup pocket guide is being distributed abroad at 

nearly 40 tourism fairs and roadshows, typically in connection with other information 

about travelling to Germany. DZT stalls at European tourism fairs have extra staff on 

hand to actively promote the pocket guide and the promotional magazine “Deutsche 

Welten” (German Worlds). The pocket guide has been sent to more than 100 of the 

Federal Foreign Office's missions abroad, in all language versions. Another 400,000 

copies in eight different languages were included as a supplement to the DZT’s 

“Deutsche Welten” magazine. And the pocket guide is available in 14 different 

languages at www.germany-tourism.de/wm-pocketguide as a PDF file. 
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4.3 Culture: The Federal Government’s Artistic and Cultural Programme, in 

collaboration with the OC 

The Federal Government is providing around €30 

million to fund the Artistic and Cultural Programme, 

which is being implemented by the DFB Cultural 

Foundation. The Artistic and Cultural Programme is 

taking advantage of the opportunity to present 

Germany’s cultural diversity to its guests and 

increase anticipation for the 2006 World Cup both in Germany and abroad. Under its 

artistic director André Heller, literature, music, film and fine arts projects have been 

launched to create an artistic link between football and culture.  

The Football Globe has been touring 

the twelve FIFA World Cup host cities 

as an “embassy of anticipation” since 

it was unveiled at a ceremony in 

Berlin in September 2003. The 

Football Globe was most recently in 

Munich, after having attracted more 

than 650,000 visitors during its stops 

in Berlin, Frankfurt, Cologne, Leipzig, Hamburg, Gelsenkirchen, Dortmund, 

Kaiserslautern, Nuremberg, Hanover and Stuttgart. The Football Globe will return to 

Berlin on 1 June 2006. 

After the huge success of the national Football Globe, a modified and smaller version 

of the Globe is now travelling the world: “Football Globe Germany – 2006 FIFA World 

Cup”. 

As a symbol, a place of communication and a playground, the Football Globe 

promotes enthusiasm for football and for the upcoming event. The “Football Globe 

Germany – 2006 FIFA World Cup” is both an urban meeting place and an illuminated 

media object. It is an invitation to interaction and communication. Every visitor can 

send multimedia messages from the Globe. These messages are being compiled in 
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book form and published on a website. The Globe’s pedestal offers additional 

possibilities for games and information targeted at all ages and interest groups. 

The first visit of the Globe to Tokyo was very successful. The Globe’s logo even 

appeared on the city’s underground and suburban trains and on the cover of the 

Japanese edition of the football magazine “Kicker”. World Cup Ambassador Guido 

Buchwald, OC President Franz Beckenbauer, Princess Takamado of Japan, Saburo 

Kawabuchi (president of the Japanese football federation), German Ambassador 

Henrik Schmiegelow and young Japanese football players attended the opening of 

the Globe. 

From 6 to 15 April 2006, the nine-metre high light sculpture was on view in Zurich’s 

main train station. The Swiss capital is the 

fourth stop for the smaller Globe, which 

started its world tour at the Deutsches Haus 

in Tokyo in October 2005; after stops in Paris 

and Milan, it has now come to the end of its 

journey in Zurich. 

Out of more than 350 project applications 

submitted, the supervisory board of the DFB Cultural Foundation selected 48 projects 

to be an official part of the Artistic and Cultural Programme for the 2006 FIFA World 

Cup. 
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4.4 Guests: Service and hospitality campaign 

The National Service and Hospitality Campaign is funded by the Federal Ministry of 

Economics and Technology and the Federal Ministry of the Interior and is being 

carried out under the supervision of the German National Tourist Board (DZT). The 

project is intended to improve services at all levels before, during and after the 2006 

World Cup, thus enhancing Germany’s positive image as a tourist destination and 

increasing the number of visitors to Germany for the long term.  

The campaign is mainly directed at German media, tourist operators, multipliers and 

Germans in their role as World Cup hosts. All World Cup visitors from Germany and 

abroad and all other guests travelling to Germany will be able to benefit from the 

nation-wide campaign during the 2006 World Cup. 

The campaign will closely co-ordinate 

multipliers, communication and public 

relations to successfully implement the 

projects and make full use of their potential. 

The campaign emblem is a key visual, whose 

design reflects the idea of the campaign: 

“Germany rolls out the red carpet”, a symbolic 

version of the 2006 World Cup motto, “A Time to Make Friends”.  

Two representative samples taken in October and November 2005 and one in 2006 

examined the impact of the 2006 World Cup on Germany’s image and familiarity as a 

tourist destination. These studies mainly focus on the countries taking part in the 

World Cup and football-loving countries which are extremely important for tourism in 

Germany: The Netherlands, France, Italy, Poland, Sweden, Japan and Brazil. 

From 30 January to 23 February 2006, the DZT and the OC toured all twelve World 

Cup host cities with a roadshow to present the nation-wide campaign to local tourist 

organizers and to discuss concepts for specific cities. 
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In the process, roughly 500 regional multipliers 

throughout the entire tourist service chain were 

contacted, from the local chapter of the German hotel 

and restaurant association DEHOGA, railway station 

and airport management, hotels and restaurants, the 

German automobile club ADAC, taxi associations, local 

public transport, tourism organizations and the World 

Cup offices in the individual cities. 

 

Invitations were issued in cooperation with those responsible in the World Cup host 

cities. For example, the kick-off event in Berlin on 30 January 2006, organized in 

collaboration with Berlin’s tourism marketing agency, Berlin Tourismus Marketing 

GmbH, provided information on service and hospitality 

in the World Cup host city Berlin. On 7 February 2006, 

the roadshow addressed representatives of the 

tourism industry in Munich, in cooperation with the 

Munich tourist office. And service and hospitality 

measures taken by the state of Rhineland-Palatinate 

were presented on 16 February 2006 by the state's 

Ministry of Economics, Transport, Agriculture and 

Viticulture. The roadshow’s last stop was in the Lower 

Saxony capital, Hanover, on 23 February, where it was 

opened by the city’s mayor.  
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These examples demonstrate how those responsible in each city have sent a clear 

signal of their willingness to implement the campaign. The nation-wide service and 

hospitality campaign is regarded as an important supplement to each city’s own 

activities and as additional incentive for them.  

By the end of the roadshow, all the multipliers in all areas of the tourist industry had 

been informed about their possibilities to take part in the campaign. In addition, 

further communications measures were carried out at national and regional level. For 

example, in cooperation with DEHOGA and the IHA hotel association, a mailing was 

sent to more than 1,000 IHA members. Flyers were enclosed in two industry journals 

to advertise the campaign’s online shop. The national DEHOGA association and 

various state associations handled the topic in their special publications devoted to 

the 2006 World Cup.  

The 600 partner hotels of the 2006 FIFA World Cup Accommodation Services 

(WCAS) received initial notification of the campaign followed by a special newsletter 

in late March, inviting them to participate. Further communications in cooperation 

with regional tourism organizations ensured complete coverage of the service and 

hospitality campaign. These included 15,000 flyers inserted in a print newsletter of 

the Bavarian tourism marketing agency Bayern Tourismus Marketing GmbH; the 

tourism association of eastern Bavaria, Ostbayern Tourismus e.V., the DEHOGA 

association of the Rhineland region and the host city Dortmund all dealt with the topic 

in a circular addressed to their local tourism partners. 

The German travel association Deutsche Reise Verband e.V. sent a newsletter to its 

members, ensuring broad coverage among travel agencies. To reinforce this 

information, a multi-phase mailing was sent in April to 18,000 travel agencies all over 

Germany, in cooperation with INFOX GmbH & Co. Informationslogistik KG. This was 

supplemented by personal presentations and discussions with further multipliers, 

such as airports, ADAC and the international coach tourism association RDA.  

The DZT is also in regular contact with the members of the Tourism & Hospitality 

Working Group, co-initiator of the National Service and Hospitality Campaign. These 

include the Federal Association of the German Tourism Industry (Bundesverband der 

Deutschen Tourismuswirtschaft e. V., BTW), the tourism marketing agencies of the 
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German states, the twelve World Cup host cities, Deutsche Bahn, the German 

Airports’ Association (Arbeitsgemeinschaft Deutscher Verkehrsflughäfen e.V.), ADAC 

and, for the Federal Government, the Federal Ministry of the Interior and of 

Economics and Technology. 

The roadshow also signalled the launch of the 

campaign’s online shop at www.germany-

extranet.net. The shop gives businesses within the 

tourism service chain an opportunity to prepare 

actively for their role as World Cup hosts and 

become partners in the campaign. Until 3 April and 

in a second wave until 31 May 2006, tourism 

companies were able to equip themselves with training documents and industry-

specific packages. A special product line was developed for hotels, restaurants, 

travel agencies, airports, Deutsche Bahn, ADAC, taxi and transport companies as 

well as tourist information offices to designate them as service-oriented businesses. 

The tailor-made kits include pins, desk pennants, window stickers, posters, 

doorplates, stand-up displays, headrest covers and taxi door stickers. 

The neutral training guidelines were developed in cooperation with the training 

experts of the Académie Accor Germany and tailored to the needs of hotels and 

restaurants. On about 100 pages in DIN A4 format it provides tourism information 

regarding the 2006 World Cup, the 31 participating nations, all twelve World Cup 

stadiums and Germany as a holiday destination. An optional eLearning module which 

can be accessed through www.germany-extranet.net since April provides additional 

information. The online shop has attracted strong public interest – even outside the 

host cities: More than 500 hotels are already participating in the campaign. 
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Stand-up display 

Desk pennant 

Headrest cover 

Guidelines 

Badge

Posters A1 

The product line: 

 

 

 

 

On 7 March 2006 the official press conference took place at Hotel Adlon to take 

stock of the nation-wide service and hospitality campaign. Participants included 

Michael Glos, Federal Minister of Economics and Technology; Dr Christoph Bergner, 

Parliamentary State Secretary at the Federal Ministry of the Interior; Franz 

Beckenbauer, OC President; Klaus Laepple, President of the Federal Association of 

the German Tourism Industry; and Petra Hedorfer, Chairperson of the German 

National Tourist Board. 

 

 

A highlight was the presentation of the campaign TV spot and poster design. More 

than 20 TV stations, about 15 radio stations, 80 print and online media, editors’ 

offices and agencies were represented at the press conference by approx. 200 

journalists. 
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Celebrities are promoting the nation-wide service and hospitality campaign – OC 

President Franz Beckenbauer is supported by Kim Sarah Brandts, Pierre Franckh, 

Johann Lafer, Dr Florian Langenscheidt, Michaela Merten and Tobias Schlegl. With 

their commitment these celebrities are helping to present Germany as an open and 

welcoming place dedicated to providing excellent service. They are supporting the 

campaign to encourage the public to live up to their role as hosts and offer our guests 

a friendly, open and warm welcome in their holiday destination Germany.  

 

 

 

 

 

“Germany’s lineup for 2006” is the title of a 30- 

and 50-second TV spot for the nation-wide 

service and hospitality campaign. Various persons 

– a cook and a bellboy, a train conductor and 

police officer, singer Tobias Schlegl, celebrity chef 

Johann Lafer and Franz Beckenbauer – roll out 

the red carpet and thus warmly welcome our guests to “A Time to Make Friends”: All 

of Germany is rolling out the red carpet for its guests. The spot was passed on to the 

tourist service chain and media representatives 

free of charge, and it can be ordered on DVD at 

the campaign’s project office. The spot can be 

shown anywhere, from hotel TV to railway 

stations, airports and stadiums to the Internet; it 

can be downloaded at www.germany-

extranet.net. 

In addition, in March 2006 a poster campaign was launched in cooperation with the 

advertising association Fachverband Außenwerbung e.V. and 20,000 posters were 
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put up on billboards all over Germany. The posters will be displayed for at least four 

weeks during which they are expected to generate 695.23 million contacts for 

coverage of 53.8%. The calculated media value is approx. €2.3 million. 

The ITB international tourism trade fair in Berlin 
from 8 to 12 March 2006 was used as another 

communication platform for the service and 

hospitality campaign. On 10 March 2006 Federal 

Chancellor Angela Merkel visited the DZT stand 

during her ITB tour. DZT chair Hedorfer welcomed 

the chancellor and Ernst Hinsken, the Federal Government tourism commissioner, at 

the stand.  

At Chancellor Merkel’s invitation, a press conference took place on 15 March at the 

Federal Chancellery. Participants were OC President Beckenbauer, the national 

team trainer Jürgen Klinsmann, the national team manager Oliver Bierhoff and OC 

Vice Presidents Theo Zwanziger, Horst R. Schmidt and Wolfgang Niersbach. They 

discussed general topics relating to the 2006 World Cup. The coverage of numerous 

TV stations and print media about the summit helped draw additional attention to the 

service and hospitality campaign motto: 

 

 

 

 

“We are the service champions” is an award for representatives of different services 

who have won competitions organized by the service and hospitality campaign. 

Service champions are selected from restaurants, hotels, the transport sector and 

other tourist services as a public relations measure.  

On 10 and 11 May the campaign participated in the “Talents 2006 Festival” in 

Berlin, part of the OC initiative “Talents 2006 – The FIFA World Cup at school”. The 

initiative was aimed at German and international student groups. 
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From late May 2006 all participating and qualified service providers will be 

designated as partners of the service and hospitality campaign with the key visual 

which symbolizes the part they take in the 2006 World Cup. Thanks to the uniform 

appearance in all World Cup host cities and of all partners in the tourist industry, 

Germany’s hospitality will be presented as a consistent visual image. 

In line with the service and hospitality campaign, service employees all over the 

country have been trained to become “service ambassadors” since March 2006. In 

the run-up to the World Cup, up to 10,000 service providers will participate in about 

700 “service ambassador training courses” in the twelve host cities. The courses aim 

to teach intercultural skills and to raise awareness of hospitality, tolerance and 

respect toward foreigners. In one-day seminars, taxi drivers, public transport staff, 

hotel and restaurant staff, train personnel, city guides, receptionists and airport 

service staff in particular are receiving training in dealing courteously with people 

from other cultural backgrounds and in service and customer orientation. In addition, 

participants will learn to competently communicate the World Cup framework 

programme and cultural particularities at their respective location. Applications for the 

free seminars can still be submitted for all host cities at www.wm-service-

botschafter.de. The last seminars will take place on 9 June 2006.  

The training courses were made possible by the XENOS project initiated by the 

Federal Ministry for Labour and Social Affairs, implemented by Deutsche Bahn AG 

(DB Training) and funded by the European Social Fund. The project is part of the 

federal programme “XENOS – Living and Working in Diversity” carried out by the 

Federal Ministry for Labour and Social Affairs. More information about XENOS is 

available on the Internet at www.xenos-de.de. 

 

5. Report of the 2006 FIFA World Cup Organizing Committee 

5.1 Organizational structure & land use planning 

As of 31 March 2006 the 2006 FIFA World Cup OC employed 269 staff (152 in 

Frankfurt, 12 in Munich and 105 in the OC field offices). In addition, there were 199 

temporary staff at the field offices, adding up to a total of 468 employees. They 
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include 200 salaried employees, 210 freelancers and 58 trainees. By 31 March 2006, 

a total of 296 volunteers worked at the field offices. 

The main tasks at the venues are performed by the personnel at the OC field offices 

under the leadership of the tournament/venue organization department. 
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Media Officer
Temporär: 01.02.2006

Vollzeit: 01.05.2006

Medical Officer
Temporär: 01.03.2006

Vollzeit: 01.06.2006

Doping Control Officer
Temporär: 01.06.2006

N.N.Fanbeauftragter
Temporär ab: 01.05.2005

Transport Manager
Temporär: 01.01.2006

Vollzeit: 01.04.2006

Volunteer Manager 
Organisation

Assistent 
Volunteer Manager

N.N.

N.N.

Logistik Manager
Vollzeit: 01.03.2006

FIFA IT Venue Manager 
Vollzeit: 19.09.2005

Marketing Manager
Temporär: 01.11.2005

Vollzeit: 01.06.2006

Hospitality Manager
ab: 01.03.2006

(variiert je nach  Standort)

Protokoll Manager
Vollzeit: 01.03.2006

Referee Liaison Officer
Temporär: 01.04.2006

Volunteer Manager 
Personal

Accommodation Manager
Vollzeit: 01.05.2006

Catering Manager
ab: 01.03.2006

(variiert je nach Standort)

Signage Manager
Vollzeit: 01.03.2006

Assistent

Praktikant Volunteers
Manager

Stellv. Geschäftsführer

Geschäftsführer

Vorsitzender

Infotainment Manager
Temporär während Turnier

N
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en
-/
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Stadion-/Facility Manager
(Stadionbetreiber)

OK FIFA WM 2006 - Außenstellen

Akkreditierungs-
Standortleiter

Vollzeit: 01.02.2006

Sicherheitsbeauftragter
Temporär: 01.11.2004

Vollzeit: 01.01.2006

Eröffnungsfeier
(nur MUC)

Schlussfeier (nur BRL)

Assistenz
Akkreditierungs-

Standortleiter
Vollzeit: 01.03.2006

LOC IT Venue Coordinator
Vollzeit: 01.02.2006

Technischer Praktikant
Vollzeit: 15.03.2006

Assistenz 
Media Officer

Vollzeit: 15.03.2006

Betreuung Besucher & 
Observer

Temporär: 01.01.2006

N.N.

N.N.

N.N.

Praktikant

Baucontroller
temp. Maßnahmen

Vollzeit: 01.02.2006
(ggf. früher nach Vereinbarung)

Ticketing Manager
Temporär: 01.12.2005

Vollzeit: 01.05.2006  

Since 24 May 2006, the departments have been represented by the Director General 
or a representative in the FIFA/LOC Headquarters. In general, the organizational 
structure during the final round includes the following levels: 
 
 



 

 

  - 58 - 

Federal Government Progress Report on the 2006 World Cup77..  
 FIFA 

Organisations-
kommission

OK-Präsidium
 

Urs Linsi +
+ FIFA Managem.

1. VP HRS
VP TZW
VP WNI

FIFA 
Management

OK 
Management

Steering Group
Sitzungen ad hoc 
bzw. alle 3-4 Tage

Gruppe reist

Tournament 
Operations Group

Im FIFA HQ
Tägliche Arbeitssitzungen

Politischer Kontakt zu 
Staatlichen Stellen

(BMI/ Stab WM 2006) 

Venues
 

Tä
gl

ic
he

 B
er

ic
ht

er
-s

ta
ttu

ng

Tä
gl

ic
he

 A
nw

ei
su

ng
en

OK-Zentrale
 (OK-Büro OFS 

od.Herriot)
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bereiche

Operations 
Centers 

OK-Aufsichtsrat
Präsidialausschuss

bzw.
DFB-Präsidium

Kommunikations-
center

Moreover, the Headquarter Operations Centre will be set up at the FIFA/LOC 

Headquarter as an information link between all venues, parties involved and 

headquarters, in particular in risk/crisis situations.  

5.2 Volunteer programme 

By the end of the second round of applications, nearly 40,000 persons had applied 

as volunteers. The third round of applications for the volunteer programme started on 

1 January 2006 and ended on 28 February 2006. In this last round of applications 

persons with certain skills were specifically sought (e.g. special language skills). 

Even before the end of the third round of applications about 80 percent of the 

volunteer positions were filled. 

A total of 50,000 persons sent in their applications, and 15,000 volunteers will be 

deployed during the 2006 World Cup. The volunteers come from 168 different 

countries and continents; 15 percent of the applications come from abroad, one out 

of five applicants is of foreign origin and they speak a total of 45 different languages 

among them.  
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The training concept for the World Cup volunteers was developed by the Deutsche 

Bahn Education service centre (DZB), which also had a major role in organizing other 

training events.  

5.3 Official events 

FIFA Congress 

The programme, including the social programme, of the FIFA Congress in Munich on 
7 and 8 June 2006 was finalized: 
4 June 2006 8.00 p.m. Dinner of the FIFA Executive Committee 
5 June 2006  Confederation meetings 
6 June 2006  Confederation meetings 

5.30 p.m. Welcome of the FIFA Congress delegation (Free State of 
Bavaria) 
8.30 p.m. Concert “3 Orchestras” at the Olympic Stadium 

7 June 2006  2.00 p.m. Opening of the 56th FIFA Congress (ICM, Munich Trade 
Fair) 

 7.30 p.m. FIFA Banquet (Olympiahalle) 
8 June 2006  56th FIFA Congress (ICM, Munich Trade Fair) 
 5.00 p.m. Press conference FIFA Congress (ICM, Munich Trade Fair) 

 5.30 p.m. Welcome of the FIFA Congress delegation (state capital  
   Munich) 

9 June 2006  4.30 p.m. Opening ceremony 
 6.00 p.m. Opening match 

Opening ceremony (9 June 2006) and closing ceremony (9 July 2006) 

After the presentation by André Heller, both projects are due for joint approval by 

Heller, the OC and FIFA. The operational implementation will be realized directly at 

the venues.  

5.4 Tournament organization 

Team workshop 

A team workshop for the 32 participating national football associations was held at 

the Hilton Hotel in Düsseldorf from 5 to 8 March 2006; 650 people took part. 

Representatives from all 32 participating national football associations attended. 
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Participants were given comprehensive information on the tournament structure and 

organization, media, marketing, ticketing, security, accommodation and transport. At 

the workshop, the teams said they would be willing to open at least one of their 

practice sessions to the public. 

Team base camps and training facilities 

A number of national teams travelled to Germany to view their accommodations for 

the 2006 World Cup. Now all 32 teams have picked out their base camps and chosen 

their training facilities from the 66 available. 

5.5 Ticketing 

Ticket sale phases 

The third phase of ticket sales was completed 

successfully and without problems. More than 

680,000 applications were submitted for a total of 

more than 6 million tickets. The ticket lottery was 

held on 2 February 2006. The number of tickets for 

sale to the general public was significantly increased; 

more than 1,112,000 tickets have been sold via the 

Internet alone. 

The fourth phase of ticket sales started on 15 February and ended on 15 April. The 

final sale phase runs from 1 May to 9 July 2006. Both phases follow the principle “first 

come, first served”. The tickets on sale are those that were not paid for in earlier sale 

phases.  

Participating national football associations had to submit their final ticket orders by 9 

February 2006. These orders totalled 874,537 tickets.  

The OC, the Federal Ministry of Food, Agriculture and Consumer Protection (BMELV) 

and the national office of the consumer protection association designated an 

ombudsperson to deal with complaints regarding ticket transfers, thus taking another 

step to make the World Cup more fan-friendly. The ombudsperson was able to 



 

 

  - 61 - 

Federal Government Progress Report on the 2006 World Cup77..  
resolve more than 1,700 complaints quickly and with a minimum of bureaucracy 

within a few days of starting work. 

Ticket resale 

The OC has complied with the wishes of consumer advocates by allowing ticket 

holders to transfer and sell their tickets via an Internet website. Tickets may be 

transferred to other family members only in case of illness, death or acts of higher 

powers. Persons who are not allowed to leave their home country or who have not 

been issued a visa may transfer their tickets to someone else. Persons may resell 

their tickets without having to provide a reason. The website for ticket transfers and 

resale was launched on 1 May; tickets may be transferred or resold up to two days 

before the match in question. 

5.6 World Cup stadiums 

Current status 

In January 2006, discussions were held with the stadium contract partners to resolve 

the final technical issues. The type and extent of requirements to be fulfilled by the 

stadiums have been precisely defined. 

Stadium rental contracts 

The stadiums will be handed over the day after the official start of the rental period. 

They will be handed back the day after the rental period officially ends. The handover 

schedule for the stadiums is shown in the following table: 

Venue: Handover Return 
Berlin 29.05.2006 13.07.2006 
Dortmund 26.05.2006 08.07.2006 
Frankfurt (Main) 26.05.2006 05.07.2006 
Gelsenkirchen 25.05.2006 05.07.2006 
Hamburg 26.05.2006 04.07.2006 
Hanover 28.05.2006 01.07.2006 
Kaiserslautern 28.05.2006 30.06.2006 
Cologne 27.05.2006 30.06.2006 
Leipzig 27.05.2006 28.06.2006 
Munich 25.05.2006 09.07.2006 
Nuremberg 27.05.2006 29.06.2006 
Stuttgart 29.05.2006 12.07.2006 
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The German consumer foundation Stiftung Warentest 

The consumer foundation Stiftung Warentest examined the security of the World Cup 

stadiums. When it published the results of its study in a press release on 6 January 

2006, a major public debate erupted. The special commission for construction 

oversight, part of the conference of ministers responsible for construction, found that 

the evacuation measures called for by the consumer group “fundamentally violated 

building regulations” and should be undertaken “only in exceptional situations”, after 

a conscious decision of the authorities responsible for maintaining order. The 

commission said that emergency escape routes leading into buildings would be self-

contradictory. 

 

6. Report by Deutsche Telekom AG 

As Official Partner of the 2006 World Cup, Deutsche Telekom is providing the 

communications networks for the 2006 World Cup. Deutsche Telekom has agreed to 

ensure the core communications functions for the 2006 World Cup, guaranteeing that 

this contract is fulfilled and used consistently as the foundation for further contracts.  

The measures based on this strategy that were initiated in early 2004 have been 

completely and successfully implemented. Specifically, this includes the following 

projects: 

 In order to broadcast the 2006 World Cup to a heavily media-oriented society and 

to safeguard the organization of the tournament, Deutsche Telekom plans to link 

all twelve stadiums and the organizational areas outside the stadiums 

(International Broadcast Centre, Main Press Centre, FIFA headquarters, hotels, 

etc.) to its high-speed optic fibre network. This will provide high bandwidths for all 

organizational areas and a high level of protection against disruption or failure. 

 The software applications needed to organize and carry out the tournament 

(transport, logistics, volunteers, results, accommodations) will run on high-

capacity, dual hardware platforms in Deutsche Telekom’s computing centres. The 
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technology has already undergone an initial test: This system was used in 

acquiring volunteers for the Confederations Cup 2005.  

 To guarantee that these software applications transport data securely and quickly, 

an innovative network strategy was developed and implemented already for the 

Confederations Cup 2005. Using the latest security standards, it provides a 

dedicated network at each access speed (64 kBit/s – 622 MBit/s) for every access 

technology (analogue, ISDN, DSL, X.25, UMTS, GPRS, STM1 – 4) everywhere in 

the world. 

 For the 2006 World Cup, Deutsche Telekom (T-Systems, Media & Broadcast) is 

providing the complete network for transmitting the TV signal from the match 

venue to the IBC in Munich. New for this World Cup: For the first time, every 

match will be broadcast in the new high-definition television (HDTV) format. In 

addition, Deutsche Telekom will transmit these TV signals on behalf of national 

broadcasters via its global optic fibre and satellite networks. 

 Deutsche Telekom has cooperated closely with certain municipalities, FIFA and 

the OC to develop a high-performance, state-of-the-art traffic routing system able 

to direct World Cup visitor traffic to the various event venues. 

 To provide mobile communications services for spectators, emergency medical 

staff, media representatives, FIFA and others involved in the World Cup, 

Deutsche Telekom is ensuring access to GSM, GPRS and UMTS with 

bandwidths ranging from 9.6 kBit/s to 1.5 Mbit/s in all twelve stadiums, their 

immediate vicinity and access routes, training facilities and team 

accommodations. By providing high-quality and seamless mobile 

communications, Deutsche Telekom is helping make sure the 2006 World Cup 

runs smoothly.  

 Provision of mobile communications services is now largely complete. Further 

adjustments to capacity will be undertaken by the end of the first quarter of 2006, 

and some existing equipment will be replaced with the latest-generation 

technology. 
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7. Further topics regarding the 2006 World Cup 

7.1 Communications / PR / events organized by the Federal Government 

Part of the Press and Information Office’s brief is to provide information on 

services and activities of the Federal Government accompanying the 2006 World 

Cup. 

 

The Press and Information Office of the Federal Government (BPA) is responsible for 

the Federal Government’s World Cup website. A central Federal Government 

website has been set up at www.fifawm2006.deutschland.de and at 

www.wm2006.deutschland.de to provide information about the Federal 

Government’s work with regard to the World Cup in German, English, French, 

Spanish, Portuguese, Japanese and Arabic. The websites focus on topical news 

presented as a newsticker, comprehensive information regarding the Federal 

Government’s activities with regard to the World Cup, event information and 

exclusive interviews. There are interactive elements, games and constantly updated 

quizzes with attractive prizes and a global guest book to round up the offer. 

Furthermore, you can subscribe to a newsletter at 

www.wm2006.deutschland.de/Navigation/Service/Newlsetter.html. This tool has 

already reached more than 1,500 subscribers and multipliers. 

The BPA is using a flyer to present the government’s website in German and 

English, thus promoting communication in Germany and abroad. USB sticks for 

journalists contain information about the numerous measures taken by the Federal 

Government to make the tournament a success and to convey a positive image of 

Germany as the host country. In response to countless queries from schools, clubs 

and citizens’ groups, posters are being used to further promote the tournament’s 

acceptance.  

In co-operation with the Foreign Office and other partners, journalists from abroad 

will be given an opportunity to gather and publish their own impressions of the host 

country in a tried and tested manner even before the 2006 World Cup, familiarize 
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themselves with their working environment and get a first-hand experience of football 

enthusiasm in Germany. 

The BPA will take part in “Media Club Germany” (“Medienklub Deutschland”) to be 

set up at Federal Press Association facilities in Berlin during the World Cup, which 

will serve as the central point of contact for journalists. The “Germany – Land of 

Ideas” initiative, the city of Berlin and other partners wishing to cover political, 

economic and cultural affairs alongside football before and during the World Cup, are 

also involved in the media club. 

Edition 1/2006 of the magazine “Deutschland” (“Germany”) published by the 

Federal Foreign Office in co-operation with the Societätsverlag publishing house for 

countries abroad is exclusively dedicated to the 2006 World Cup. It is available for 

the PR work of German diplomatic representations abroad in ten languages 

(German, English, French, Spanish, Portuguese, Arabic and Chinese), and can also 

be found online, at www.magazine-deutschland.de. 

The new edition of “Facts about Germany” containing an 8-page World Cup 

supplement for multipliers interested in Germany and foreign media was supplied to 

the German diplomatic representations abroad in spring 2006. The new online edition 

can be found at www.facts-about-germany.de; the World Cup supplement is 

available in German, English, French, Spanish, Portuguese, Arabic, Farsi, Chinese, 

Japanese, Turkish, Russian, and Czech. 

Twelve 6-7-minute short films are available at www.magazine-deutschland.de, 

informing viewers about the 2006 World Cup host cities and stadiums. Deutsche 

Welle’s transcription service holds the exclusive rights to these films. 

The Federal Foreign Office (AA) has launched a visitors’ programme, inviting up to 

20 foreign journalists from different countries all over the world to four theme trips in 

the run-up to the World Cup in spring 2006, as it did in 2005. The programme 

includes trips to the World Cup cities, contacts to leading sport officials and to the 

institutions planning and preparing the event (e.g. the 2006 World Cup Office at the 

Federal Ministry of the Interior). Furthermore, the AA offered four film-shooting tours 
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for foreign TV teams from English-, French-, Spanish- and Portuguese-speaking 

countries in March/April 2006 (35 participants).  

The raw material of the twelve short films (Deutsche Welle) mentioned above has 

been made available to those taking part in the film-shooting tours and to all 

diplomatic missions abroad for their own PR work. 

The AA has launched a website (www.socceringermany.info) addressed to young 

people with information in nine languages (German, English, French, Spanish, 

Portuguese, Chinese, Japanese, Arabic and Russian).  

The AA and FC Deutschland GmbH have produced a promotional film (“Welcome to 

Germany – Land of Ideas”) which can be used worldwide. It has been available in ten 

languages since late March 2006 and is used not only by the diplomatic 

representations abroad, but also by a great variety of intermediary organizations and 

other partners such as the German Chambers of Industry and Commerce and 

German Chambers of Commerce Abroad. An abridged version is shown in the 

Lufthansa in-flight programme. The AA has shot two football spots (in various 

languages, 30 secs/60 secs), which can be used during events hosted by embassies 

and intermediary organizations, in foreign TV programmes and cinema advertising.  

Furthermore, the Foreign Office has produced two image databases (“Football” and 

“Impressions of Germany”) in DVD form. The two collections contain a wide range of 

printable material featuring stadiums, venue cities, and general images of Germany. 

The pictures are meant for online presentations and print products, and are available 

for journalists who are free to edit the material. 

In co-operation with the Organizing Committee, which provides its brochures and 

newsletter, and through supply contracts with the licensees of World Cup 

merchandise, the AA provides embassies and consulates-general throughout the 

world with give-aways. 

With the support of the Federal Ministry of Education and Research (BMBF) and 

in co-ordination with the Federal Ministry of Economics and Technology (BMWA) 

the German Academic Exchange Service (DAAD) presented the 2006 World Cup 

in Germany at a special stand at international educational fairs in Korea, Egypt, 
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Thailand and Greece. In some cases, the DAAD also co-operated with the Federal 

Government’s marketing agency Invest in Germany GmbH. 

The major seminar for DAAD alumni on “Football: History, Business and Passion” 

held in Rio de Janeiro in early March 2006 was a great success. A German-Brazilian 

dictionary and football anthology in the two countries were presented at this event. 

The 2006 World Cup Office at the Federal Ministry 

of the Interior commissioned the new World Cup 
promotional film “Germany is looking forward to 

the 2006 FIFA World Cup” for the Federal 

Government. It shows the Federal Government’s 

tasks and achievements in preparing for the 2006 

World Cup in coordination with the Organizing 

Committee. It goes into the government guarantees 

made to world football federation FIFA, the Federal 

Government’s hosting strategy including the promotion of Germany as a good place 

for business, the Artistic and Cultural Programme and the National Service and 

Hospitality Campaign for those coming to Germany for the World Cup. It includes 

interviews with the Federal Interior Minister, Dr Wolfgang Schäuble, and Franz 

Beckenbauer, president of the German 2006 World Cup Organizing Committee. 

A four-language flyer entitled “Germany is looking forward to the 

2006 FIFA World Cup” has been produced in close cooperation 

between the 2006 World Cup Office and the Federal Foreign Office. 

The German version includes a foreword by Federal Interior 

Minister Schäuble; the English, French and Spanish versions are 

introduced by the Federal Foreign Minister, Dr Frank-Walter 

Steinmeier. It provides information about the Federal Government’s 

numerous tasks and services in preparing for the World Cup; large 

numbers of copies are being distributed at home and abroad, 

mostly by the German diplomatic representation abroad. 
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7.2 Franz Beckenbauer’s “Welcome Tour” to 31 countries 

The Federal Foreign Office (AA) has assisted with OC President Franz 

Beckenbauer’s visit to 31 countries from the very outset. The AA and Germany’s 

diplomatic missions abroad already made important contributions when Germany 

launched its bid to host the 2006 World Cup.  

According to the German embassies the Welcome Tour during which Beckenbauer 

and OC Vice President Wolfgang Niersbach visited 31 countries has helped 

tremendously to create enthusiasm for the World Cup in Germany, achieving a 

sustained effect which goes far beyond the World Cup. The OC President has been 

an impressive and convincing 

representative of the World Cup motto “A 

Time to Make Friends”. 

After the tour, “football ambassador” 

Beckenbauer and the President of the 

German Football Association (DFB), 

Gerhard Meyer-Vorfelder, were received 

by Federal Foreign Minister Steinmeier 

on 5 April; Minister Steinmeier thanked Beckenbauer for his enormous efforts during 

the Welcome Tour. Furthermore, he promised that the Foreign Office would continue 

to support the preparation and organization of the World Cup.  

The tour began in Tehran on 2 October 2006 and ended in Sydney on 27 March 

2006; it included some very strenuous segments, for instance the tour of 11 countries 

in South, Central and North America in eight days. It took 50 days, with 168 hours of 

flying time, and covered 120,000 km. There were central events to present the World 

Cup at every stop, reaching a great number of high-ranking multipliers in politics, 

industry and the cultural sphere. Beckenbauer was received by numerous heads of 

state and government. The Foreign Office supported the tour via its embassies, 

where the “Germany – Land of Ideas” Initiative was also presented. 
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7.3 Human trafficking and forced prostitution in the context of the 2006 

World Cup 

Major international sport events which attract a large number of visitors also tend to 

provide opportunities for criminals and criminal organizations in the host country and 

abroad, also in the field of human trafficking and forced prostitution. The German 

security authorities have taken this into account in the National Security Strategy for 

the 2006 FIFA World Cup, which was commissioned by the Conference of Interior 

Ministers and drafted by the Federal Government and Länder Committee. 

Safeguards have been taken to counteract event-related smuggling and trafficking of 

humans. To this end, the Federal Criminal Police Office (BKA) is working closely with 

Germany’s federal and state police forces and with international partner offices 

including Europol and Interpol. 

The Federal Government is taking seriously the concern that human trafficking and 

forced prostitution may increase in connection with the 2006 World Cup, and is fully 

agreed that everything needs to be done to prevent each and every individual case. 

Human trafficking, forced prostitution and associated crime is inhuman and grossly 

violates the basic values of our society.  

Germany’s federal and state police forces developed a “Plan for Fighting Crime 

Related to the 2006 World Cup” as a complement to the National Security Strategy 

and the Framework Strategy for Policing during the 2006 World Cup. Accordingly, the 

police forces will apply the existing co-ordinated and tested strategies in order to 

combat forced prostitution and human trafficking also during the World Cup. 

The plans also take into account local and regional particularities: Does a community 

have a red light district? Are there expert advisory agencies on the spot or are local 

police experienced in combating human trafficking? In cases of forced prostitution 

and human trafficking, the Länder are responsible for initiating criminal investigations. 

In the fight against human trafficking and forced prostitution, the BKA primarily acts 

as the national central office of the police forces, the Interpol National Central 

Bureau, and the Europol National Unit. 
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In January 2006, a round table on human trafficking and forced prostitution in 

connection with the 2006 World Cup took place at the invitation of the Federal 

Ministry of the Interior and the Federal Ministry for Family Affairs, Senior Citizens, 

Women and Youth. Regional and federal security experts got together to discuss 

police and other strategies with representatives of NGOs, the churches, the World 

Cup host cities, the German Sports Federation (DSB), and the German Football 

Association (DFB). It emerged that there will be projects and awareness-raising 

campaigns organized jointly by NGOs, expert advisory agencies and public agencies 

in all twelve host cities during the World Cup.  

The BKA and various NGOs shared the view that there is little evidence to support 

assertions that up to 40,000 women will be brought to Germany – many of them 

against their will – to work as prostitutes during the World Cup. 

The Federal Government and the Länder are well prepared and have done 

everything possible to effectively counteract an increase in human trafficking and 

forced prostitution in connection with the 2006 World Cup. 

7.4 Together against racism – also for the 2006 World Cup 

Representatives of the United Nations, the 

European Union, the European Parliament, 

the Federal Government, of FIFPro 

(Fédération Internationale des Footballeurs 

Professionnelles), FARE (Football Against 

Racism in Europe), of the Organizing 

Committee and of FIFA met in Zurich on 28 

March 2006 to discuss FIFA measures against racism and discrimination in football, 

and concrete campaigns to fight racism during the 2006 World Cup. 

Shortly before, FIFA had adopted an amendment to its disciplinary regulations 

(Article 55), in order to be able to hand down stricter punishments for racist 

behaviour, including disallowing goals and issuing suspensions and disqualifications. 

As FIFA President Joseph Blatter said, they thus created the necessary tools in order 

to be able to fight racism and discrimination in football effectively from now on. The 
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participants supported the sanctions against all types of racism and discrimination 

adopted by FIFA’s Executive Committee; they also backed the European 

Parliament’s most recent declaration concerning the fight against racism in football. 

FIFA’s intention to set a clear and global signal against racism also in the framework 

of the 2006 World Cup received unanimous backing. For instance, FIFA will hold its 

annual anti-racism day during the World Cup in Germany and, in cooperation with 

FARE, anti-racism activities under the slogan “Say No to Racism”, before the quarter-

finals on 30 June and 1 July 2006. Numerous well-known players will participate in 

further anti-racism activities. The FARE and KOS initiatives presented their anti-

racism projects targeted at fans, which they will be conducting throughout the World 

Cup. 

7.5 Accessibility  

The 6th Progress Report reported in detail about the goal of accessibility for 

spectators with disabilities, stating that special seats would be made available for the 

blind and for persons with vision impairments. The OC has meanwhile confirmed that 

for every World Cup match, ten seats will be equipped with headphones. Trained 

commentators will report live about what is happening on the pitch. The OC has 

cooperated closely with a fan club for persons with vision disabilities, the Fanklub 

Sehhunde e. V., to provide this service. He also announced that FIFA would put 

information on the Internet at www.fifaworldcup.com (under “Destination Germany”) 

to make it easier for people with disabilities to access World Cup stadiums. 

7.6 Noise control 

The Federal Ministry for the Environment, which is responsible for regulating noise 

produced by sports facilities, has created the legal basis to allow World Cup matches 

to be played after 10 p.m. Without this exemption from the Sport Facilities Noise 

Regulation (Sportanlagenlärmschutzverordnung), this has since been approved by 

the federal cabinet and the German Bundesrat, up to four matches in each of the 12 

World Cup stadiums which do not start until 9 p.m. would have been subject to 

restrictions. This special exemption allows international and national sport events of 

outstanding importance to be held after 10 p.m. and into the early morning hours. In 
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exceptional cases the authorities may allow an increased level of noise in the 

immediate vicinity of the stadium. This affects not only the World Cup, but also future 

track and field championships or Olympic Games. Otherwise, not only would 

matches have had to end at 10 p.m., but many of the large-screen viewing areas 

would not have been permitted. Until now, the Federal Emission Control Act 

(BlmSchG) failed to regulate this new form of communication, but from now on, the 

German states (Länder) are entitled to decide, in consultation with the municipalities, 

whether and how long parties may be celebrated in the inner city districts. 

7.7 Trademark protection 

On 27 April 2006, the division of the Federal Court of Justice (BGH) responsible for 

trademark matters ruled on the validity of FIFA’s German trademarks on the phrases 

“FUSSBALL WM 2006” (2006 Football World Cup) and “WM 2006” (2006 World 

Cup). The German Patent Office (DPMA) had registered the trademarks between 

mid-2002 and early 2003 for more than 850 goods and services. But a number of 

applications to cancel these registered trademarks had been submitted on the 

grounds of an absolute obstacle to trademark protection.  

The court ruled that the trademark on “FUSSBALL WM 2006” should be revoked as it 

is devoid of any distinctive character for the goods and services in question. The 

court deferred its decision on the phrase “WM 2006”, only confirming the Federal 

Patents Court’s partial cancellation of trademarks on products and services related to 

the World Cup and referring the matter to the Federal Patents Court for re-

examination. 

FIFA has also registered the phrase “WM 2006” with the Office for Harmonization in 

the Internal Market (OHIM) in Alicante, Spain, protecting the mark in all EU member 

states including Germany. Requests were also filed to declare the Community 

trademark on “WM 2006” invalid, but these were rejected by the OHIM’s cancellation 

division in October 2005. FIFA opposed the cancellation proceedings and filed an 

appeal, which the OHIM has not yet ruled on. 
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7.8 Shop opening hours 

During the 2006 World Cup, shops may stay open longer. The German states, which 

are responsible for legislation on shop opening hours, have agreed on the following 

general framework: Shops may open on Mondays to Saturdays from 6 a. m. until 

midnight and on Sundays, in particular Sundays before or after a match day or on 

match Sundays, from 2 p.m. to 8 p.m. This will apply to the host cities and their 

surrounding regions. The general framework is not legally binding; if some states 

wish to introduce other opening hours for certain periods and regions during the 2006 

World Cup, they may adopt relevant provisions on the basis of current legislation. 

Meanwhile, several states have adopted implementing regulations, in some cases 

allowing shops to stay open around the clock on working days during the tournament. 

7.9 Tax treatment of expenses for VIP boxes 

Simplified rules for the tax treatment of expenses for VIP boxes at sport venues and 

for hospitality services in connection with the 2006 World Cup went into effect with 

notices from the Federal Ministry of Finance (BMF) dated 22 August 2005 and 30 

March 2006. Among other things, these rules allow the companies providing the 

boxes and/or services to pay applicable taxes on behalf of the recipients. This 

addresses a significant concern of the private sector ahead of the 2006 World Cup.  

The BMF notice of 30 March 2006 will be published in the Federal Tax Gazette, Part 

I. It is also available for download from the BMF website for a limited time (German 

version only).  
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2006 World Cup Office 

The Federal Ministry of the Interior, which is responsible for promoting high-

performance sport, is also responsible for heading the Federal Government’s 

preparations for the World Cup. For this reason the 2006 World Cup Office was set 

up at the Ministry in July 2003 to co-ordinate all relevant aspects in co-operation with 

all federal ministries, the Federal Chancellery, the Press and Information Office and 

the Organizing Committee. 

The Head of the 2006 World Cup Office and Federal Government Co-ordinator for 

the 2006 World Cup is Jürgen Rollmann. 

Contact: 
E-mail: stabwm2006@bmi.bund.de 
Phone: 01888-681-1570 
Fax:   01888-681-2028 
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